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Stédoc BapBapéooc*, Magiog 2wtnotaong**

KATANAAQTIKH XYMITEPI®OPA TOYPIXTEN:
ANATKAIOTHTA OAOKAHPQMENGN
[TPOZEITIZEQRN

ITEPIAHWH

H avdAvon twv aro@dosmy X0t TV EMTAOYWV TWV TOVQLOTWY EXEL LOLOLTEQN ONUA-
oia. Ta xQaxTNOLOTIXG, OL TTQOTSLOQLOTLXOL TTAQAYOVTES XL 1) TTQOPAEYN TG TOV-
oLOTIXTIC ENTNONS 1 XATAVAAWOTS TQOOEAXVOUY TO EVOLAPEQOY TWYV OXOONUAIHWDV
K0 ETLOTNUOVIADY HUXA®YV, TWV ETAYYEAUQTLOY TOV TOVQLOUOU, WG ETTLOTG XAl
TV CQUOSIWYV YIQ TNV TOVQLOTIXT] TTOALTLXY).

H Bsuatint} Twv TQOOEYYIOEWY IOV QVAPEQOVIAL OTOV TOVQILOTA (WG HATAVOAALW-
11} —uio LOLaiTEQN HOLVWVIOAOYIXT] XATIYOQIO— GUVIOTOTAL OTNV aAvVAAUOT KOl XATO-
VOnon TNC CUUTTEQLPOQAS KAL TWYV EMLAOYWYV TWV TOVQLOTWV. AVTO 10 EQEVVITLHO
medio amoxaieitar «Consumer research»,! dnAadn é0evva xATOVAAWTINTG TUUTTEQL-
@o0dc. STOX0S TOV Pacird eival n TEXUNQIWON XAl VTOOTNQLEN ATOPUOEWY TWV
TOVQLOTIXAY ETLYELONOEWV OTA TTESLA TNG 0QYAVIWOTG-OLOIXNONG Al TOV marketing.

H 7o 00v0a SNUOCIEVOT ETUIKEVIQWVETAL AOLTOV 0TI TITUYEG-XAELOLA TNG KATA-
VOAWTIXIIC OUUTEQLPOQAS TV TOVQLOTWY, dnAadt oTa xIvNToQ, TIG ETLAOYES XAl
T1C ATOQPAOELS, GTOVS TTOOOBLOQLOTIXOUS TAQAYOVTES, X0OWS ETLONG OTIS TUNUATO-
TOLHOELS KAL OTLS TUTTOAOYLES TOVG.

* Enixovooc Kabnyntig oto Tuipa Tovoiotiwwv Emuyeignoewy, T.E.L Aoplog -
[TapdQTnue ANQLOCQG.
** Enixovgoc Kadnyntig oto Tpnuo Tovorotixav Emyeronoewy, T.E.I. Konng.
1. «Consumer Research on Tourism», 1986 (special issue), Annals of Tourism Research,
vol. 13, no. 1 xau 2.




348 2TEAIO2 BAPBAPEXOXZ, MAPIOZ ZQTHPIAAHZ

EIZAT'QI'H

AT wo ®oB0QA ETTLXELONOLORY OTTLRY, TO TAQLOLO TOV RATAVAOAWTIAOV
WaoxeTLVYX (consumer marketing) OLaQOQWVETUL HVQIWE OE TOLO WEQOM:
AVAAVON TNS OCVUITEQLPOQAS TOV TOVQLOTO-KATAVAAWTY, EQUNVELQ TWV OLO-
AHOOLOV ANYNS ATOPAONS YL TO TOEIOL KOl OLAUOQPWAOT TUNUATOV 1)
TUTTOWV TOVOLOTOV.2 AVTA 10 Tola HéEn SLOMoQPMOVOVY £vo. CUVOAO TO
OTTOL0 ETTLTQETTEL GTOVE VITEVOUVOUS HOL TOL AQUOOLOL OQYAVO V0. HOTOOTY)-
JOVV TLC EVEQYELEC TOVG OTO TTEOLO TOV UAOXETLVYR TILO OUTOTEAECUOTLHES.
SUVETIMC, TO JEOLO HATAVOAWTIHOY UAQKETLVYR ETTIKEVIQMVEL TO EVOLALPE-
QOV TOV TTOMTLOTO OTNV LXAVOTTOLNOT TWV TOVQLOTMOV 0 RAAQOITQOBECUO
YOOVLXHO 0QLLOVTQ. TO OVOYHOLQ EQYOAELD TOV LAQUETLVYH YL TNV ETTLTEVEN
QUTOV TOV OTOYOV ATTAULTOVV OAOKANOWWUEVN TTOOOEYYLOT 01N OLAYXELQLON
TWV OLAOECLUWY —OVOQWTTLVIV HOL OLLOVOULKMV— TTOQWV.

H mopovoa onpoacievon oto0BowVveTaL O TEGOEQLS EVOTNTES UE T AVTL-
otoLxo Oépata, Ta ool HOLVOVIUL WS TA TTLO CNUAVILXA OTNV AVAAUOT)
NG KOTAVOAWTLRNS CVUITEQLPOQAS TOV TOVUQLOTO. AVTA ELVOL:

® Ta TouQLoTLHA RIVNTOQ KOL OL OYETLXRES DewQleg

® O emAOYEC HOL OL TTQOTLUNCELS TWV TOVQLOTMV XOBWE KOt OL OLOOL-

®roolec AMYNG OITTOPACEWV

® Ol JTQOOEYYIOELS TNC TUNUATONOINONC

® Ol TUTTOAOYLEC TWV TOVQLOTMV AL O TTROTOLOQLOUOS TNG YPUYOYQU-

PLYNS TUNUOTOTTOLNONC.

1. Ol @EQPIEXZ TQN TOYPIZTIKQN KINHTPGQN

H eE€taon tov SLapoomy 1IVATOWY TWV TOUQLOTWY OJTOOKOTEL 0TIV AV(-
AVON TOVE, £POCOV QTTOTEAOVV TN PAOT TOV TOVQLOTLXOU PULVOUEVOD, TNV
«EVEQYOITOLO dUvauT» OV O€TeEr 08 xivnom KoL AELTOVQYILA TNV TOVQLOTLHN
00AOTNOLOTNTA.

Katd ®avova, i ovaluon Tne VITORIVNIONEG 0TO TOVQLOTLALO TTEOLO POCILE-
TOL OTLE YEVIXEC OemOLleC, ONACOT OTLE YUYOAOYIREC DEWQOLEC OL OTTOLES
éyouv ovarttuxOel péoa oe drAho mhaiolo xot eoevvnTrd media.® ITaod thv

2. Teare R., Calver S., 1996, Consumer Marketing for Hospitality and Tourism Industries,
London, Cassell, o. iv.
3. Gilbert D.C., 1989, «An examination of the consumer behavior process related to

tourism», oto Cooper C.P. (ed.), Progress in Tourism, Recreation and Hospitality
Management, vol. 3, London, Belhaven and University ot Surrey, ¢. 78-105.
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TANODOC TWV EQEVVAV AL UELETHV AVOPOQLXA UE TAL TOVQLOTLXA HLVNTQO,
Oa. WTOQOVTAUE VO. SLATLOTMOOUNE OTL:
o AV VQIOTOTOL £VOL KOLVE ATOSEXTO OVOAUTLXO f\Lio10.4
e H ovdlvon Bacifetai ®velwe TNV TQOTEYYLOT TNG TEQLEXTLXNG DEw-
otac, dnhadij oty HeAETn VITORIYNONG, OTTWS avth £YEL TTQOODLOQLOTEL
oo TN Bewola TV avayrav Tov Maslow.

1.1. Ot meoLexTInéS OEWPLES TS VAOXIVNOIS

[Tolo eivon 1 PAon TV YEVIXWDV BEWQLDV VITOXLVIOTG; ATOVTIWOVTAG OF
aUTO TO EQMTNUA, ITOQOVUE VO EEETACOVUE TOV T0OTO e TOV OTOLO OL
Dewolec QUTEG EXOUV EPAQUOTTEL OTO ToVoLoTIRG Tedlo, WS ETLONG HAL
TOVC, JTTEQLOQLOUOVG TOVG.

1.1.1. Ov avdyxec ®xat oL ETLOLOSELS

H Baowt évvola TV TEQLOCOTEQWYV OeWOLAOV VTTORIVNONG ELVAL EXELVI
NG AVAY®RNG, TNG AVAYRNG WG £VEQYOTTOLOV SUVAUNG OV KLVNTOTOLEL TN
OUUTTEQLEPOQAL.

Ta xivntoa B4TOUV Ot AELTOUQYIO TN OUUITEQLPOQU ROL TNV KOO0 YOV
TLOOC, EVEQYELES, OL OTOLES Do ETTLPEQOVY GUYHEXQLUEVO. OTTOTEAEOUOTO. T
ertfuuntd omotedéopata Paotlfovior ouyva OTLG TTOOOWILHES AVAYHES HOL
eTudLOEELS. H 1EQQyio TV Ovayr®MV TOU Maslow?— 1 oTToila £XEL AVOITTV-
vOel 0TO TTEOLO NG KAVIXNIC YUYOAOYILOG— elval €xeivn M OOl XQNOLILO-
JTOLELTOL TIEQLOTATEQO YLdl VO ETTEENYNOEL 1 avOOMITLYT CULTTEQLPOQA TTQO-
SavoTOAMouéVn TEog T aviyres. H Oewola €xeL VIOOTNOLYOEl LETOED
&MV ®oL ard Tov McGregor.b Zupgwva pe tov Maslow, vpLotavion
TEVTE ETTiTTedo OVOQMITLVY VOLYKMV, OF LEQUQX AT} OELQA:

o DUCLONOYIXES

® AOCQOAELOG

® AVNKELV ROL AYOITNG

o Extiunong ot auTo-exTiunong

o AUTO-EXITATOWONG 1) CAOXANQWOTNC.

MOMLC OL OVEYHES EVOG ETLTTEOV LXAVOTTOMOOLY, TO dtopo Bo TEOYW-
ONoEL 0TO ETOPEVO ETMimed0. KQivouue OXOTILLO VO, VITOYQOUULTOVUE OTL O
TOVQLOTLHES VTINQESIES KA TTQOTOVTA LUITOQOUV V(L LXOVOTIOLHICOUY OVAYHES
QL ETLOLMEELS KAL OTOL TTEVTE LEQUQYTUEVO eTLITEDAL.

4. Jafari J., 1987, «Tourism models: the socio-cultural aspects», Tourism Management,
8, 0. 151-159.

5 Maslow A.H., 1943, «A theory of human motivation», Psychological Review, vol. 50.

6. McGregor D.M., 1966, Leadership and Motivation, Cambridge, MA, MIT Press.
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O wvoLoc Adyog TG evgetag ammodoynig tng Bewolag tov Maslow eLvVaLL
tBavoTaTa 1 amASTNTa TNS. QoToc0o, 1 Bewoion eppaviCeL OQLOUEVES CTUA-
VILHES QLOUVOLLEG:

e O (doc 0 Maslow, O L0, LETAYEVEGTEQY] €QELVA, VITOYQOUUICEL OTL
Sev elval oTaooitnTo Yia £vo ATOUO VA LXAVOITOLNOEL OTOAUTA TLG
OVEYHES TOV EVOS ETTLTTESOV YLOL VO TTQOXWQNOEL GTO ETOUEVO. Katd
GUVETTELD,, TO. GTOUO UIEOQOVV VAL ELVOL UEQLHMG LALOVOTTOLNUEVA RO
LEQLHME OVIXOVOTTOINTA TOUTOXQOVA HOL o¢ OMO. TO ETLITEOA TNG
LEQULOYLOG.

e 1N Bewoia tov Maslow dev meQtAapUBAVOVTOL OQLOUEVES ONUOVTL-
%EC AVEYHES, TLOUVOTATO SLOTL deV elval oVUPaTég xal Oev LLTTOQOV)-
oAV VO EVOOUOT®OOUV 0TO 1EQUQXIXO TAQICLO. AVTEG OL OVOYHES
eivoL M ®UoLaEYXLO, 1 EEOVTia, N ETOETIHOTNTA, TO TTALXVIOL H.AT.. OL
OVAYHES QUTES EXOUV EVOWUATWOEL O€ évol TAQIOLO TAELVOUNGNG TTOV
ével 0oLoBetnOel amd tov H. Murray.’

Metd 07t60 ULoL eXTEV £QEuva, 0 Murray £xet tQOodL0QioEL £va. OUVOAO

14 uoLOAOYXMV KoL 30 YUXOAOYLHDV AVAYRWDV, TiG OTLOLEC TAELVOUNOE OF
SU0 HVOLEC KOTNYOQLES. ATTO TNV OTTLAY YWV TNG TOVQLOTLKNG VITOXILVN-
onc, 1 TOEWOUNOT QUTH TTOQEXEL VOl TAQLOLO TTOAD TTLO OAOAANQWUEVO TWV
avBOWTTIVWY avayX®V, OL OTTOLEG ITOQOVV VAL ETINQEACOUV TN TUIITEQLYO-
0@ TV TOUQLOTAV. STV JTEQLIT™OoN Tng *4be avayrng, elval niBavd vo.
TQOOdLOQIoOVE TAQAYOVTES OL OToioL Ba wroQovoav va £ETTNOEATOVY
fvary SUVITTILXG TOVQLOTO VO TQOTLUHOEL 1| VO QITOQUYEL EVAL CUYKEKQLULEVO
tovototxd Tokidl. Kat’ avtd tov 10070, 1 Bewola Twv AVOYHOV TOV
Murray 0a. LtoQOVGOE VO. ATTOTEAETEL £VOL ONUELO EXXLYNONG —ITTLO LXOVOTTOLN-
WO QIO TV LEQUOYIA TWV AvOyX(V TOU Maslow— 01 OLEQEUVON TV ETTL-
SLHEEWV OL OTOLEC TELVOUV VAL LXAVOTTOLOUVTOL GITO TA TOUQLOTLXA ToELOLQ.

Evac 00BRoC EQEVVMV %Al UEAETHVS vTooTNnEilel TV dmoyn OTL M
HOTOVOAWTIXR CUUTTEQLPOQA. 0TO TTES(O TOV TOVQLONOD ELVOL TTQOCOVOTOAL-
ouévn meo¢ to atdxo. Emiong, 1o nivnToa EMNEEACOVV TN V0N HOL TOV
GYHO TNG AVOYROLOG TTANQOPOQNONC, ®aBMOC ®aL TOV TEOTO PE TOV OO0 N
TAN00EOQOTON 0VTY} Ba XoNowwoToLnBEel pe OTOXO TNV TLO KOTAAANAN ETTLAO-
v TOELOL0U, SNAadN TNV emLAOYN EXELVN TTOV TTQOCPEQEL TLG TEQLOOOTEQEG
TLOOVOTITES ENITEVENE TOV EBUUNTOV amotehéonatos. Kamolol paaata

7. Murray H.A., 1938, Explorations in Personality, New Y o1k, Oxford University Press.
8. BAtne, yio magaderypa, Teare R., Mazanec J.A., Crawford-Welch S., Calver S.,
1994, Marketing in Hospitality and Tourism: A Consumer Focus, London, Cassell, ©. 20.
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VItooTNOiCovv OTL velotovial TTOAAE ®KivnTEa Kot UL SLOLOUVVOEDT] UETOED
TV TTOWTEVOVIMYV KL TWV SEVTEQEVOVIWV XIVITOWV.?
>’ autd 1o TAALoLo KLor AAAN KOMGLUT ALTLOAOYNON, 1 OTTO{Q CUVOEEL TLG
eTIOLDEELS pe TNV vrtorivnom, €xer dtotumwOei and tov G. Kantona,10 o
07t0{0¢ €xeL RATAANEEL OF TOLOL CUUITEQACUOTA OTTO ULYL ETILOROTINOT EQEV-
VOV OYETIXOV UE TN CVUTTEQLPOQA TTQOGOUVATOALOUEVY TTQOG TO OTOYO.
AVTA TO CVWITEQACUATO. ELVAL TOL AXOAOVDQ:
o O cBLWEELS OEV ElVOL OTATIXES XL OEV OQLOBETOUVTAL OQLOTLXA.
o O eOLOEELC TELVOUY VO QUEGVOVIAL UE TNV EXTTANQWON TOVUG HOL
VO UELOVOVTOL UE TNV ATTOTUY L. _
o O eTdLMEELS emnEedlovIol amtd TNV £XLOO0T TWV GAAWYV UEAWYV TNG
onddaC GTNV OTTOL0 AVITHEL TO GTOUO AOL OITO EXELVN TWV OUAOWY
OVOLPOQAG.

1.1.2. Ot Bewoiec TNG TOVQLOTIXNG VITORIVIONG

Ot eQLOOOTEQES TTEOOTIABELES AVAAVONG TNG TOVQLOTLXNG VITOXLVNONG
ooeYYiCouv 1o Béua AapBdvovrag wg BemwnTird VTOPOOQO ULOL TTEQLEXTL-
w1 BemQia HOL, TTOQA TOVG TEQLOQLOUOVS TNG, COHETOL EQEVVNTESG OELYVOUV
ETNOEOCUEVOL OTTO TNV LEQUOX IO TWV avayrwV TOv Maslow. Ag eEETACOVIE
UEQLHA TTOLQOOELYUATAL.

O Mill o Morrison!! Bewov dtL 10 TovQLoTIXG TAEIOL elval pua avo-
vin 1y emBupic oG arvoroinam. O avayreg eEXPQACOVTAL OF ETLBUNLLES.
T 7T00ddeLyna, £V, GTORO WITOQEL VO EXEL AVAYHY OITO TQUEPEQOTNTA, CAAG
va. OéheL Vo eTLoREPOEL TOVG OUYYEVEIS HaL QIAOVE TOV. Z1UELDVOUY OTL )
Vrtoxivnon eméQyeTal 0TV £va ATOUO DEAEL VO LXOVOITTOLTOEL [LLOL AVAYRY).

Katd mapdpolo tedmo, o Dannl? éxer wpoadiogioel d00 Paoireg ova-
YHEC: TNV AVORLT HOL TNV OVAYRN OVOYVOQLONG KOL EXTLUNONG (anomie KAl
ego-enhancement) ¢ T fOOIHOTEQO KIVNTQA TNG TOVQLOTIXNG KATUVAA®-
oMc, T OTTOL0L PITOQOVV VO. EQUIVEUTOUV G€ OQOUG LEQUQYIAG OLVALYXWY TOV
Maslow. Ymootnoiter 6t i €0guva oyetind ne ta ®ivntoa Oev DETEL TTQOY-

9. Teare R. et al., 1994, op. cit., G. 46-49.
10. Kantona G., 1960, The Powerful Consumer, New York, McGraw-Hill.

11. Mill R.C., Morrison A.M., 1985, The Tourism System, Englewood Cliffs, Prentice-
Hall, o. 4.

12. Dann G., 1977, «Anomie, ego-enhancement and tourism», Annals of Tourism
Research, vol. 4, ¢. 184-194.

* Dann G., 1981, «Tourist motivation: an appraisal», Annals of Tourism Research, vol.
8(2), 6. 187-219.
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naTLd To ©OloLUO E0MTNUA, TO 0TTOL0, HUTA TN YVOUN TOV, ELVAL TO EENG:
«Tta TOLo AOYO T ATOUA TAELOEVOVV;»

O Dann muotever OTL VPLOTAVIOL TTQWTIOTMWS OVO HOTNYOQLES TTAQOYO-
VIOV N QACELS 0T MIYPN aItdpaong YLt TO TOVQLoTLxS TOELOL. T1QiTa oL win-
TLXOL %ot PETA oL eEAnvoTinol topdyovres (push and pull factors). Ov wbnTLxOL
TAQAYOVIES, ELVOL EXELVOL OL OTTOLOL TTQOXOAOUV G £va GTONO TNV ETLOVLL
va TOELOEPEL, dedopévng Tng aQywng emfvpiag ToELoLovn. «EArDOUV» eva
GTOPO TTOOC VOV TOVQLOTLXO TTQOOQLONO, EPOOOV £XEL «wBNBEL» OTNYV ETLOV-
wict TeELSL00. AQa, EOVIOL TNG AVAYHNG TOV TAELOLOV. TO EQWTNIA YLQ JTTOLO
AOYO TA. GTOUO TOEWSEVOUY AVAPEQETAL AOLTTOV QTOXAELOTIXO OTOVG WONTL-
HOVUE TaQAYOVTES. O TOVRLOTOG WTOQEL VO «ATTOOQACEL» OF £VO. POVIOOLAXO
HOOUO HOATAE T1) OLAQHELD TWV SLOXOTIMV TOV HOL VO CUNTTEQLPEQETAL HATA
TOOTO EVIEAMS SLOQOQETIXO aTtd exelvov TNng ®abnUeQLvig Tov CuMg. «£2g
TQOC, TNV AVOUIQ, O PAVIACLUKOS XOOUOS TWV SLaxoT®V Bonbd vo. EETEQO-
otet n yroila xot povétovn oOnuegLvny Tom, PE TNV TTQOYUOTOTTOLNOT LXOVO-
TOMTLAMV EUTTELOLDV. Z€ O,TL OPOQA TNV UVAYHN AVOYVIQLONG HOL EXTLUN-
oNe, TO TOVQLOTIXO TAEISL TTQOGPEQEL OTOV TOVQLOTO ULO. EVXOLQLOL VO TOV-
OEL TO EY(M TOV TTOQLOTAVOVTOG Wat EEvn meoowmixdTnton. 13

O Crompton!4 cupgwvei pe tov Dann, g Qog Tnv AToyn TOV OYETLHA
IE TOUC WONTIHOVE HOL EAXVOTLROVG TTAQAYOVTES. Q0TO00, £XEL TQOOOLOQL-
ggL EVVEQ ®IVNTOO, OITO TO OTTOLO::

o To £TTd TAELVOLOUVVIOL (C HOLVIVLXO-PUXOAOYIRA T WONTLRA HIVN-
100 a7tdd800a0mn amd £va dSucdeaTto TEQUBAALOY, EEEQEUVNOT, XOAQ-
0WOoMN, YONTQO, ETLOTQOPN OTLG QILES, CVOPLEN TWV OYECEWV KL
SLEUXOAUVON MLOC HOLVOVIXTS OLEQYATLOG.

o To dAa &0 yaouxrtneiloviat wg TOMTLOTLXOL 1 TTAQAYOVTES EAENG:
ROLVOTORLO ) VEWTEQLOUOS KOL LOQPWO.

Ov Mannell xay Iso-Aholald éxovv mpoodLooloer 0 KVQLEG RATNYOQLES
TOQOYOVIWV MONONS KoL EAENG, TOUG OTTOLOVG XUQaUTNOLLOUV WG TTQOCW-
TLHOVE RO SLOTTQOOMITLXOVS. YITOOTNEICOVV TNV AIroyn OTL TOL G TOUO. VITO-
ULVOUVTOL VO OVAINTACOVV dQUOTNOLOTNTES PYUYOYWYLAG, ETTLOLOHROVTAGS VO

13. Dann G., 1977, o.7., 0. 188. |

14. Crompton J., 1979, «Motivations for pleasure vacation», Annals of Tourism
Research, vol. 6, 6. 408-424.

15. Iso-Ahola S.E., 1982, «<Towards a social psychological theory of tourism motivation:
a rejoinder», Annals of Tourism Research, vol. 9(2), 0. 256-261.

* Mannell R.C., Iso-Ahola S.E., 1987, «Psychological nature of leisure and tourism
experience», Annals of Tourism Research, vol. 14, ¢. 314-331.
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aiooVV TTLOW TOUS TA RAONUEQLVE TTQOOMITLRA /XUl OLATTQOCMITLXA TLQO-
BAjuota. Tavtdxgova meoomafovv va eEQ0PALiCOVV TTQOCWITLXES /KL
SLOTTQOCWITLRES AVTAUOYBES OO TN CUUUETOYH TOVG O GUTEG TLG 0QOOTY-
OLOTNTEG. !

o OL TOCWILHES AVTAUOLBES CUVIOTAVIAL TTQWTLOTA OTOV QUTO-TTQO0-
SLOQLOKO, OTNV aioBnom The 0QUOSLOTNTAG 1| TOV EAEYYXOV, OTNY TQO-
HANOM, OTTV RATAVONOY), 0TV EEEQEVVNOT KOL OTN XOAGQWOT).

o Ol SLUITQOOMILKES AVTAUOLBES lval exelVES TTOV QITOQREOVV OTTO
TNV KOLVIOVLIKT] ETTOPT).

H auowBaio eidoaon avidv TV ToQaydvIwy VITOXIVIONG TAQOVOLA-

CeTol 0TO oynua 1.1.

O P. Pearcel® eEétooe £vov 0QtBUO UEAETMV OXETIXWOV UE TA TOVQLOTLRA

®IVNTOO HOL EXEL TTOQOVOLAOEL TO. QUTOTEAEOUATO UOG £QEVVOG JTOV TTQALY-

2xnua 1.1
Ot SLa0TAOELC TNS AmOdQOoNS KAl TNG AVACHTNONS
OTNV VITOXIVIION avVaWUXTIC

Avalitnon Twv TQo-
OWITLRDV AVTOLOLPWY
Amodoaom oo Avaintnon
T SLOTTQOCWITERA ALOTTQOOWITLK DV
TEQLROAAOVTO QVTONOLPWY
ATOO000M QIO
1O TTQOCWITLKA.
NEQLPAALOVTO,

[Inyn: Mannell R.C., Iso-Ahola S.E., 1987, «Psychological nature of leisure and tourism
experience», Annals of Tourism Research, vol. 14, 6. 323.




354 STEAIOZ BAPBAPEZOZ, MAPIOZ ZQTHPIAAH

»r . e

uotomoLienxe to 1972, ZUyxEVIQWUE WA GeL0d aTtd AGYOUG YLa TOUG OTTOL-
ove oL Kovadoi ToueloTeg ETAEYOUV évay TTQOOQLOO: ETTLOHEYN PLAWV
KOl CUYYEVADY, OTROCPALQO XOAAQWONGS, TOTLO, WHEAVOL HOL TTAQUALEG,
ABOANTLREC EYHOTAOTAOELG, OQYOVIUEVES HATAORNVOOELG, ROAOC HOLQOC,
AiyoL TOVOIOTES, PONVES QYOQES, pONVES SLAKOTTES, PLALROL dvBowrot,
HaAG POYNTO, LXOVOTIOLNTLXG OOLKO SixTVo HAT..17 OL AOYOL TTOV OVOLPEQ-
Bxay OTLC OTOVIHOELS HTAV OXETLXOL LE TNV eTLAOYT TOU TOVQLOTLHOV
n000QLoPoY. Q0T600, o, TEETEL VO ONUELDOOVIE OTL OL AOYOL OYETLCOVTIOL
LLE TNV ETTLAOYT TOV TLOOOQLOROV HOL OXL PE TO KIVITQO TOV TAELOLOV.

AE{TeL VO ONUELDOOUME OTL O (010G OUYYQOAPENS TTOOTELVE PLO. SLOYQAPL-
w1 TEOOEYYLON. 'EXEL ELOAYAYEL TNV EvvoLo. TNS TOELOLWTLRNAG HAQLEQAS TOV
tovpiota (tourist travel career) xau TOOTELVE T1) SLEQEVVNON QUTNG NG
TO.QOUETOOV YLO. TOV TTROGOLOQLONO £VOC «TTQOPLA KOQLEQUS» TOV TOVOLOTA,
ue onuelo ageTnolag €va JTQOUTAQXOV uovtéro, Baclopévo otn Bewia TOV
Maslow. Kat’ autdv ToV TQOTO, 1 TROCEYYLOT TOV paiveToL Vo eLvOL
TEQLOCOTEQO TTQOXOHOQLOUEVT TTAQA TLEQLYQUPLK.

O Mill »ow Morrison VtoYQaupLloay OTL «OL idLoL Ob TOVQLOTES WITOQEL
VoL UV £X0UV GUVELONOT TWV TTQAYLOTLAMV OLTLAV TNG OUUITEQLPOQAS TOVG
OYETWRA PE TO. TOUQLOTLXOL taEidlo».18 Opoimg, o Krippendort 19 yoyQau-
witer OtL veloTavtal TEOPANUATA CTLS £QEVVEC OV EQWTOVV TOUG TOVOQL-
OTEC YLOL TOL %IVITQO. TV TOELOLWY TOVE, OLOTL:

_ volotovron ToAG ®ivnTea ToV whovv 10, drrona vo. TOEWEWYOUY, Ol

— o1 AGYOL IOV aVOQEQOVTOL ELVOL EXELVOL TTOU eULPOVITOVIOL OTN OLO-

EHULOT %O ETTOVOAOUBAVOVTAL OF OAOVC TOUG TOVQLOTLXONG HATANO-

YOUC KO TOL OLOPTIRLOTLROL PUALOOLO.

Katd tnv dmoypr Tov, OQLOMEVES TTTUXES TTOQOUEVOUY QOLEUXQLVLOTES
01O UTOOUVELONTO %ol OEV UITOQOVV OF KOG TTEQLITTMON VO ovadeLBouV
ue orthéc eQuifoets. TEAOS, OVOPEQEL OXT HUTIYOQLES TOVQLOTIXMV HLVN-
TOWYV, TV ONOLEG EVIOTLOE OTNY vLotdpevn pitoyoagia. 1o TOVQLOTLXO
taEidL elval: avanTnon xal AVOVEWDOTN, AVOTTATIQWON OVVAUEWY O KO-
vixn diepyaocia, orroddQOoN, ETLROLVQVIOL, EAEVBEQLT KOl OLUTO-TTQOCOLOQL-
OUOC, AUTO-EXTATIQWON, EVTUXLO KO UITAOUTLOMOG TNG XOUATOVQOG,

16. Pearce P.L., 1982, The Social Psychology of Tourist Behavior, International Series
in Experimental Social Psychology, 3. Oxford, Pergamon Press.

17. Pearce P.L., d.7., a. 60.

18. Mill R.C., Morrison A.M., 6.1., 0. 2.

19. Krippendorf J., 1987, The Holiday Makers, London, Heinemann.
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O H. Schmidhauser,20 amd po £0gvva ToV TEaypatostoinoe oty EAPe-
tio, ®OTEANEE 0TO OLUTTEQOOMA OTL £va arthd TOVQLOTIXO TAEIOL OEV ELVOL
ge Oom vo. LHavOTTOLOEL OAES TLG TOVQLOTLXES OVAYHES TOV OTTOLOVONITOTE
atopov. KaBe tovolotixd ToEidL WTogel va txavorowoel ROVO £VaL LEQOS
QUTOY TV avayr®dv. Exel amwodeiEer OTL «OL SLaXOTEG EXTANQUVOUV LA
0ELOA OTUAVTIXOY KOLVIOVIOAOYIXMV AELTOUQYLDV»2] %o oVapEQEL TEOTE-
OLC XOLVIDVLXES AELTOVQYLEGS:

o Kdahuvym twv MOAOTTAWV KOOMUEQLVAV EALELULATOV

® AVIXTINOT TWV QUILOAOYLXMDYV KAL YPUXOAOYLXDV QUVAUEWY

@ ALEVQUVON TMWV TTVEVROTLXOV 0QLLOVIWV %Ol tXOVOTTOLNOT TNG

TEQLEQYELOLG

® AUTO-OVTOPOLEN KoL ATTOAQVON.

Téhoc, o I1. Todotag VIToYQUUUITEL OTL «... EXOVUE TOUG TOVQLOTES TTOU
URAHOVOUY OF TTOAG RiVNTOO HAL PITOQOVY VO. OVOUOGTOUV “TTOAUXLVITOL-
X0l TOVQLOTEC”...» KAl ETTLYELQEL O KATOYQAPT) TWV OEPOTIXRWY TAALOLWYV
IOV EQUNVEVOVY GUOTNIOTIRG T} B£0T TV KIVITOWY 0TIV TTOQELD TOV GUY-
YOOVOU TOUQLOPLOY, ROTUTAOCOVTOG TO. SLAPOQA HIVNTQU OE EVVEQ KATTYO-
0lEC, UE TA AVAAOYO HQLTHQLE. T) TTOQAyOVTEG. 22

1.1.3. OL TEQLOQLOUOL TWV TTEQLEXTLXWY BEWQLOV

OL Bewoiec TS VITORIVNONG TTOV TAQOVCLACTNKOY TAQUTAV® ELVAL
avapiBola XONoLUES OTNY AVADELEN £VOG PHEYAAOV QQLBILOY avaYXOV KAl
eTIOLDOEEWV TTOV VITOXLVOUY TNV avOQWITLVY GUUITEQLHOQA. Q0TOCO, T V-
\UON TV AVAYHMOV UWITOQEL, 0TIV XOAUTEQN TWV TEQUITTOIEWY, VO TTUQATYEL
L0, LEQUXY) ETTEENYNOT TNG OUNTTEQLYPOQAS. OL OVOYRES elval povo por QUVTIY-
Tih outio TNG OUUTEQLYPOQAS KAt 1 AVAAVOT TV avOQDITLVOV AVAYROV
SEV LLOC ETLTOETIEL VO, YVWQILOVUE OTTONTTOTE TL B0l KAVOUV ETAAQLBOG TAL
GToud yLa TV Xavoroinon tovg. Ou atopixés TETOLBNOELS ETNQEACOUV
GULECA TN CUUTTEQLPOQE. ZUVETIMGS, TO £QYO0 TNG TTQOPAEYMGS TWV ETLITTWOEWV
NS VIEOXLVIIONG 0T CUITEQLYOQAE OTALTEL TTOAD TEQLOGOTEQQ ATLO TV
amth) ®ATAVONON TOV OVOQDOTLVWV OVAYKDV. ZUVETAYETOL ETLONG ULO
TATiON HATOVONOT TV SLOSRACLAOY, RECH TWV ONOLWY OL AVAYXES QUTES

20. Schmidhauser H., 1989, «Tourist needs and motivations», gto Witt S.F., Moutinho L.

(eds), Tourism Marketing and Management Handbook, Hemel Hempstead, Prentice-Hall, o.
569-572.

21. Schmidhauser H., é.x., g. 571.

22. Todorog I1., 1996, Tovoioteg, takidia, tomol: Kotvwviodoyixés TQOOEYYITELS
otov Tovptoud, Abiva, Exdoocewg EEavtag, 0. 199-208.
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UETOTOETTOVTIOL OF GUITTEQLPOQY, KOl ELOLKOTEQO TOV TQOTOV UE TOV OTEoL0
Ol TTQOCdORiES RATEVDVVOUY T OUUITEQLYOQA. Ot OTTOWELS AUTEG OITOTE-
AoV TN BEON WOS TTLO TTEOGPATNG TTQOCEYYLONG, 7 OOl ELVOL YVOOTY OG
«1 Bewpla Tng Tooodoxiag» (expectancy theory).

1.2. O1 fcwoicg mP0Gd0O%iAS THS VAOXIVIICTNS

TTQOXELTOL YLO. JLOL XOTNYOQIC BEMQLDV VITOXIVNONG, OL OTTOLES BaciCovtol
otV VIToXivnom egyactog, e T PorifELa TV OToimV PITOQOVUE VO OLOUOQ-
PHOOOVUE £VOL TTLO OAOXANQEWUEVO TIAAEOLO AVAAVONG TWV TOVQLOTLXOV ARV (=
towv. Ov TeQLoodTEQES atd Tig Bewoieg vrroxivnong eQyaoiag etval LEQLHEG,
VIEd TV £vvola OTL TELVOUV VO, ETTIXEVTQMVOVTOL GE L0 ELOLKY TTTUXN NS
GUUTTEQLPOQAS, ONAODY| TG AVAYHES, TOVUS OTOXOVG, TLG TEITOLONOELS, TLG
- ovTopoyBéc % AT.. QaTé00, veloTaToL o eEaiQEa, KL TTQOCEYYLON OTNYV
oVAAVOM NS VTTOXIVNOoNG YL EQYacio 1 omoia eival yvwath wg Bewoia
rtooodoxriag 1y Bewolo VIE (valence-instrumentality-expectance). Avtn 1 Dew-
ola Ba PwoEoVoE Vo TAQACYEL £vO OAOXANQWUEVO TTAOLOLO, OTO ostoto Od
Ko SuvaTd va evoopatwboiv dreg oL Bempleg vroriviong g egyoosiag.?3

To xvoLo vrtéfabpo ng Bewolog mEoadoriag eivat OTL: «1 OUVOUN ULaG
Tdone yia va teofovue of puo. evéQyeLa eEaQTaTan agevog amd T ouvou
™I Te0odoXiag OTL N evEQYeld ovTr] Ba OTTOMEQEL £VO. OEOOREVO OITOTEAE-
OO, KoL aeTéQov amtd v aElo 1 EAXVOTLXOTIHTO AUTOV TOV OITOTEAET O
TOC YLO. TO (TOUO TTIOV EVEQYEi» .2

H momtn exdoxti e Bemiog ovtic, ELOLKA TTQOTELVOUEVT YLOL TNV aAvQL-
AVOT) TNC VIOXIVIONE O e@aguoocuéva thaiolo, frav n Bewola g VITOR -
VIONG THS EQEVVITLXIC €0Y00iaG Tov V. Vroom,? 0 0moiog SLoTimtwoe ouo
EELOMWOELG:

o H oo eEicwon otdyeve 010 vo Angbel vdym To YeEYovog OTL, EVQ)
HOTTOLO, OUTOTEAECULOTO. PITOQEL VO ebval EAXVOTIXG M eTTBounTtd oo
udvae Toug (yro Suxty Tovg astdravon), vploTavial XAmowe Al Ta
OTol0L £lvol EAXVOTIXG &L Tt UOVA TOUS, AANG G £vo PECO ETTL-
TEVENC GAAWV ATTOTEAECUATWV, TO OTTOLO. Elval EAXVOTLRA per S€. H

23. Wright P.L., 1989, «Motivation and job satisfaction», 01O Molander C. (ed.),
Human Resource Management, Bromley, Chartwell-Bratt, 0. 96-118.

* Wright P.L., 1991, «Motivation in organizations», gto Smith M. (ed.), Analyzing
Organizational Behavior, Basingstoke, Macmillan, o. 77-102.

24. Lawler E.E., 1973, Motivation in Work Organizations, Montesey, CA, Brooks/Cole,
g. 45

25. Vroom V.H., 1964, Work and Motivation, New York, Wiley.
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eELowon onuaivel OtL 1 aEila N N EAXVOTIXOTNTA EVOC ATTOTEALETUATOC
£E0.QTATAL, APEVOS, ATTO TLC ATOULXES TTETOLONOELS OYETIXA PE TN
OUVATOTITA TOU VO XONOLUEVOEL WS EQYAAELO EMiTEVENS GAAWYV OUTO-
TEAEOUATOV AL, QPETEQOV, OITO TNV OELO 1] EAXVOTLHOTNTO TWV OITO-
TEAEOUATWYV QUTWV YO TO GTOUO.

e H oevteon €5L0WOmM avopeQeTaL TN SUVOUN N OTTOLA QLOKE(TAL OF éva
ATORO YL va evepynoel. H ddvoun evog atopov va toofel oe pLo
EVEQYELQ €EQQTATONL QTS TN SUVAN TNS ATOUKNG TTEOTOOXIAC OTL M
evEQYELO O 0ONYNOoEL O €vo. QUTOTEAEOUO KoL ATt TNV aElo autov)
TOV QITOTEAEOUATOS (TO OTOi0 £xel exTiunBel otnv mowin eElcwon)
YLOL TO CTONO.

Katd ®ravova, n mowtn eECwon €XEL xonoLuomowndet yua tnv avaivon M
TTQOPBAEYM TNG TQOTLUNONGS YL pLa O€om £Qyooiog, evad n devTeEQN YIA TNV
avaAUVON N TEORAEYM TNG EMLAOYNG WLOS £QYOOLOC KOL TNE MQOOTAOELAC
oty £0Y0.0L0.

daivetal 6TL M TEOTIUNON KAt M emLAoYT pag Beong egyaoiog Bo pro-
QOVCAY VO £XOUV LA XONOLUOTNTA 0TV AVAAVON TNS TOVQLOTLXNC VITOR(-
vnons. H Bewota €xer epapouootel epumerpind wat ov T. Mitchell xau L.
Beach?0 ¢yovv eEstdoer 00LoUEVES OETLREC Dempiec.

Ouv C. Witt #nou P. Wright2/ éxouv eEeTG0eL TLC £QOQUOYEC TNE €V ASYD
OEWOLAG YLO TNV AVOAVOT TS TTQOTLUNONS KAl TNE EMLAOYNG TV OLOKOTTMYV,
EVQ £YOUV HATAANEEL 0TO. AXOAOVOA CUUITEQACUATA:

e IIgoTiunon oLaxoITWV. CVUPWVA. IE TNV TTQWTYN EELOWON, 1 EAHVOTL-

ROTNTA M) CUVOALKN OELQL CUYHEXQLUEVOV OLAHOTTWV raBoplleTon amd
TNV EAXVOTLROTHTO 1] AELQ TV OLAPOQWY YOQAKTNOLOTLIXWV V. JTTOO-
OQPEQOVV BETIXEG EAEELS AITOPEVYOVTOC TLC aQVNTIXEC. H oyetunn
TQOTLUNON EVOS ATOUOU YLO TOVS OLAPOQOUE TUTOVS TOVQLOTLRMYV
TOELOLWV 1} TEOOQLOUWY DO AVTLITQOCMITEVE TN OUVOALXN OEia. SV~
POVO PE TOVS OUYYQQPELS, | TOWTN £EICwon Tov Vroom 0a pitoQov-
O€ VO XONOLUEVTEL OTNYV AVAAVON OYL UOVO TWV TTQOOQLOUMYV TTOV T
GTONO TTQOTLUOVV VO ETLOKETTTOVIAL, OAAG ETTIONC KOL TWV KLVIITOMV
TTOOYLLOTOTTOINONG TOV TOELLOD.

26. Mitchell T.R., Beach L.R., 1977, «Expectancy theory, decision theory, and
occupational preference and choice», 6to Kaplan M.F., Schwartz S. (eds), Human Judgment
and Decision Processes in Applied Settings, New York, Academic Press, 0. 203-225.

27. Witt C.A., Wright P.L., 1994, «Tourist Motivation: Life after Maslow», 610 Johnson
P., Thomas B. (eds), Choice and Demand in Tourism, London, Mansell, ¢. 33-55.
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e

e Emioyr Staxomwyv: ov Mitchell xat Beach onuetdvouvy 0T, EVI UITO-
QOUUE VO TTQOCOOROVUE OTL 1) TQOTLUNGN £QY00LOC KOL T} ETTLAOYY
eoyaolog eivar ahMANAEVOETES, N BEON £0Y00L0C TTOU TEMKG ETLAEYE-
TAL WITOQEL VO SLOLPOQOTTOLELTAL OTTO TNV TTQOTLUMUEVY] YLO OLOPO-
00VUC AGYOUS, OTMG N OLXOYEVELOXT Tie0M, Ol OLXOVOUKES OUVONHES
1 ot HEELOTITES TOU QLTOUOV. [Taopoime, £va GTONO UITOQEL VA UNV
civon o€ O£0m VO TTQOYLLOTOTTOLYOEL TO TOVUQLOTLXO TAELOL TTOV TTQOTL-
ué yro S1dpoQovg AGYoUs (OWMOYEVELD, VWNAG HOOTOG, OXOTAAANAN
YoOoVLKY TeQiodog ®.Aw.). H ogvten eEiowon Tov Vroom Ba YITo-
QOVOE AOLTIOV VO EXTLUNCEL TO TOVQLOTIHO TOEISL TTOV TTQAYUATIXA
ertehéyn. TEAOG, eoTeivouv OTL Ba TQETTEL VO AGBoupe VIO, EXTOG
TV GAAWV OTOLYXELOV, KOL TO OLXOYEVELOXO TEQLRAAAOV.

SUUPOVA UE TO TTAQUTAV® TANLGLO, 1) EARVOTIHOTNTO TWV {OQUKTNOL-
ST TWV SLOKOTOV 00 XaB0QLLOTAV UEQUHMDG OTTO TG AVAYXES TOV QTO-
OV, ETLTOETIOVTAS £TOL VO EVOMUATWOOOUUE OTO ROVTELO TG OEWQLES TWV
avayxov (Maslow xor Murray). Ot OUYYQOAQELS SLOTUITOVOUV ETTLONG TNV
VIEO0eON OTL 1 EAXVOTLROTNTA TWV YOQOXTNOLOTLXMV TWV OLAXOTIMYV, T LXO-
VOTNTO %OL 1) TEOOOO%IA ETLAOYNG ennoedovial amd éva gvQy QAaopa
YOV TAR00POQNONG, OTWG UTQOTOVQES, toESLwTInol odnyol, GAAES
EUTTELOLES TOV OTOUOV YLOL LOLOV TUTTOV SLOKOTTEC HOBMDG KAL ATTO TLG EUTTEL-
olec ALYV OTOUMV.

1.3. Aotiuncn Tig TEOGEYYIGIS YO TV AVEAVOT] TV TOVOLOTIXDY KLVI]-
TOWY

~ H epaopoyt tng Bewlag TEOCOoKLAG TNV AVAAVON TNG TOVQLOTLHNG
VIonivnone SLaBETeL £vay aQLBO TAEOVEXTNUATWV:

o Tt OcONTILG EITTEDO, CUVELOPEQEL OTIV EVOWUATMON VPLOTAUEVOY
EVVOLMDV OYETLXOV UE TNV TOUQLOTLXN vrroxivnon o€ £va. EVOTOLNUEVO
OewENTHO TAALOLO. ZUVELCQEQEL 0T SLATVVOETT TNG CUYALVNOLOHKNG
RTUYMC TNS TOVQLOTLXNG VITOXLVNONG — Ol QVAYHES TTOV TTQOXAAOVV
v emBupio TOEWOL0U —pe TRV JTUXN THG avTiAYMe— ™ Afjyn amo-
QAONS YLO £VOL TOUQLOTLKO TAELOL %Al évay 1omo. ITogopoinwg Ba
UTTOQOVOCAUE VO EVOOUATOOOVUE OTLOLAONITOTE OLTLCL TOV TOVQLOTL-
%0V TaELWSLOV, vobétoviag OTL QTTOTENEL £VAY TTAQOYOVTO IOV ETUN-
oeGLEL TNV EAXVOTIROTNTO.

e Emmooodeta, M Qoceyylon Ha PoQovoe Vo TTQOOPEQEL £VOL LECO VO
EeneQGO0VPE TO TTEOPANIO TNG OLOXQLONG AVOUEOO. OE TTOQAYOVTES
HONONC ®ow EAENG GTNV TOVQLOTIXT) VITOXLVNON. Kot Ot VO HOTITYOQLES
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TAQAYOVIWV TTEQLAAUSEVOVTaL 0TO EVOTTOLNUEVO BewENTIXO TTAALOLO.

o Ilapéyet £va TAAiOLO OVAAVONG TWV TOUQLOT LAV KIVITOWYV OVTL VU
TQOTELVEL TOVG AOYOUS TOU TAELOLOV. Odnyel oty vitoddeon OTL VPi-
OTOTOL UL ﬂ:lnéti')@a KIVATOWV YL TOEIDL ko OTL OUTA TOL XivNTRO
UITOQEL va SLapéQouy oNUavILXd atd ATORO Ot GTOUO.

o H Oswoio B WroQovoe VO OTTOTEAETEL YLD TEXUNOLOREVT PAON Y
TV £0EVVO. OYXETIXA HE TO CHTNUO TWV TOVQLOTLXOV HLVITOWY. Oa
WITOQOVOE VA £(vaL XQNOLUN OTNY AVAAUON TV TOQAYOVIWV TTOV
%0B0QICoVV TLE TQOTLUNOELS TWV TOVQLOTWY OF OX£0M UE OUYREXQL-
UEVOUC TTQOOQLONOVS. Ba WTOQOVOE waveic vo xobogploel éva ovvo-
AO YOQOHTNOLOTIXDV TWV JLOKROTTWV OYETWHA UE TOUGS TTQOOQLOUOVS
QUTOVUC KOL VO. TTQOGOLOQLOEL TO OTOVYELO-HAELOLA TTOV ENNQEACOVV
TNV TTQOTIUNON KOL TV ETAOYY] TWV OLAXOTWV.

[Toodha autd, 1 Bewglo elval wraiteQa GUVOETN. AUTI} 1] TOAUTTAOROTN-

10 TEQLOQITEL ONUAVILKG TNV XOVOTNTA TNG YL ertonoLBn TEoPAEY” NG
atouxric oupteolpogds. H aduvvapia auth ATTOTEAEL VO ONUOVTLXO UELO-
VEXTNUA TNG WG EMLOTNUOVIXTG BEmQLOS %At TOAXTLXOV €QYOAELOV. KoOL-
oté SVorOAN oV oYL advvaty TV TEOBAEYN TN OTORLXNG GUUTTEQLPOQAS
tov Toveiota. Tia 1o oxomd autod, Ba HToV AVOYRALO VA TTOOGOLOQLOTOVV
eTTAXOUBMC OAQ T XO.QUXTNQLOTLXE OTOLXEID TWV JLOXOTWYV JTOV ETLNQEA-
COUV TV EAXVOTIXOTNTO CUYXEXQLLEVOV OLAXOTIAV YLOL EVA QATOUO HOL OTT|
JUVEYELDL VO, EXTLUNOOUV 1) OXETLXY} EAXVOTIXOTNTO VTV TV XOQUXINQL-
JTURDY, OL ATOULKES TETOLONOELS YLd TLG OUVOTOTNTES VO yonoLpoTowmbouv
WC EQYCAELO OVALQPOQLXA PE QUTE. TA XAUQUATNQLOTLKA, KL OF ox£on ue naoe
TQO0QLOUG SLOXOTTMV TTOV £va (Topo Ba emLBupuovse va eTTLOREPOEL, HOOWGS
%aL, 1} TOO0odOXRD TOV aTOUOV Vo eivar oe BEomn va emuonepbel x00e TEOOQL-
oud. aiveton 611 oUTd TO £QYO0 Elvon LOLAELTEQU OVOKOAO, OV oYL 0LOVVATO.

SUUTEQAOUATIXG, WTOQOUUE VA VITOYQOUUUIOOUUE OTL HOLVOG TEO.QOVO-

HOOTIC TV EQEVVNTIXMV EQYACLOV AVAAVONG TWV KIVNTQWV IOV EYOVUE
eEETAOEL «...JTUQOUEVEL T) HOLVIVLOAOYLXN KOLL KOLVIWVIXO-PUYOAOYLHT} QVAL-
AVOT) TV OLTLOV TTOV SLOUOQPMYOUV TO TAALOLO TTQO.YUATOTONGNG TOV
10EWOL00. H oviAvon Twv ®viiToov ETiong ouvepale KOOO0QLOTLKO OTLG
TQOOTAOELES SLONOQPWONG EVQUTEQWY EQUNVEVTIXWV TTAALOLWV OTNY *OL-
VOVIOAOY{Q TOVU TOVOLOROY TTOV eixov cav BAon TOV LOLOITEQO XOLVWVLXO
06M0 7OV 0 ToVEioTag SLodoapaTitel aTo TAEIdL..» .28

28. Todotag II., é.1., 6. 195-196.
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2. H AHVH AITO®PAXHZ I'TA AIAKOIE2

Eva Baoind Titnuo tov eEetalopevov medlov eivor n avaivon Twv Yuyo-
AOYIXMDV KOTOOTAOEWV TLG OTOLES PLodveL £val ATORO TOCO OTN ALAOLHATLO
AMPUYNC TNS ATTOPOONG VA TOELOEWPEL 600 %O KOTA TT OLOQHELD. TOV TOELOLO.
STV TaQoVoa EVOTNTO. EEETACOVIAL Ol JTOQAYOVIES IOV enTNOEACOVV TN
SLOSIRAGLoL AMYme 0TtdPAaNS YLo. SLOKOTTES OO TOVG TOVQLOTEG,.

Eva, LoVIELO AMYMNE ATOPOONG EMLOLMAUEL VO AVOITTOQUOTNOEL ULOL TTOLXL-
Mo TOQOYOVIOV 1 LETASANTMV TOU eNQEdTovv T AMYn amoQaong aIto
UEQOVC TOV XOTAVOAWTY X0l UoQel vo Bewondel wg «...eva AETTTOUEQES
SLAYOOUULO TO OO0 TOQOVOLALEL TA ®VQLO. OTOLXELD EVOS £VOVTEQOV
GUOTALOTOC».29 OUoLACTIRG, VA LOVTENO ETULOLAKEL VO, TTQOOOUOLACEL 1) VO
TQOCEYYLOEL KOTA TQOTO QEAALOTLXO, 0TO Babud TOU SUVATOV, TIG OVVOETES
SLOOLXAOTES dLANGOPOONG TNG TTQOTIUNONG HOL TNG ETLAOYNG TOU HOTAVAL.-
ATH, KOBDC EXLONG KL TV KATAVOAWDTLXY TOU CUUTTEQLEPOQA.

TO ®VQLUOYO ETMLOTNUOVIXG QEVUQ OTNHV EQEVVA KATOVOAWTY] ELVAL 1
oxoA} TG avTidmymg (cognitive school or paradigm), 1 omola OLOTUITMIVEL
TNV VITO0E0N OTL OL HOTAVOAWTES EXOUV TNV XOVOTNTA VO AQUBAVOUV %OL
vo. eTEEEQYACOVTAL IO EVQELQ TTOLXLALOL TTANQOPOQLMY, LOLOLTEQY ROTA TT)
SLAOXELDL TNE PAONS TTOV TTQONYELTAL TNG 0rYOQAG QLUTHG KABEQUTHV.

2.1. O1 dLadixacisc Ayne anoépacns Tov TovicTa-XATAVaAVTI

2.1.1. H @don tov moonyeital tng anopaons ayoas

H @don auth mog ToAUTAOKRNG dradinaciag AMymg aopaons EITNOEA-
Cetan oo éva Peyolo oQuiud TaQayovVIWY, TV OTOLWV TO KVQLO OTOLYELO
elvOL TO OXETTIXO avaiiTnong TANQoPoQLY. 2 oUTd TO. TAALOLA, WO
UELETN OYETIXA PE TN OLodiracio AMYNG aopaons Yio SLOUOTTEC WOHQOG
SLaoxeiac, ov meaypotormouidnxe astd tovg P. Shul xau J. Crompton,3Y
waTEANEE OTL OL ToVELoTESG AvalNTOUV TANQOPOQLEG OITO TAQO. TTOAAEG
myéc, £T0L OOTE VA, OTTOPACIO0UV OXETUKC. UE EVOLV TOUQLOTLXO TTQOOQLOUO
KOL £VO. TTOHETO OQYOVWUEVIV OLOKOTTMDV.

29. Karmarck A.M., 1983, Econormics and the Real World, Oxford, Basil Blackwell.
30. Schul P., Crompton J.L., 1983, «Search behavior of international vacationers: travel

specific lifestyle and sociodemographic variables», Journal of Travel Research, vol. 22, no 2,
0. 23-30.
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Ta dAAo otolxeio Tng dradiraciag eivol 1 Sou NS TEOTLUNONG, OL
TTQOYEVETTEQEG EUTTELQLES, O AVTLAAUPAVOUEVOS RIVOUVOC %L OL KAVOVEG
MM omopaong.!

2.1.2. H arogaon ayopas

ITOORELTAL YLOL TLC OYEOELS AVAUECD OTLG EVEQYELES KOTA T1) OLAQUELD TNG
TLOONYOUUEVNS PAONG KOl TN AMTYN 0TToQaong ayoQds. To wAaiolo péca 0to
omoio N AYn adpaonc 8o TOAYUATOTTOLNOEL, LE OEOOUEVO TO XWQO AL T
YQOVLXT} OTLYUT, ®aO0QITETAL 0TTd TEVTE TORAYOVTES,3% OL otoiol eival:

® To UOHO KL AOYLTEXTOVLHO TEQLBAAAOV

® To ®oLvVIRO TTEQUBAAAOV

® Ot TTROYEVEOTEQES KATATTAOELG

® O 0oLopdS TOV £QYOV, RO

e O yooVIrOg 00LCoVTaS 1} OLAOTNUA TG OLAOLKOCLOG AMYPNG QITOPAOTC.

H wavomoinom wov aroropnilel £vog tovolotag oe évay TOTO OLOXO-
MOV OQLLETOL WC «TO AMOTEAECUO TNS CAANAETLOQOONSG AVAUECH TNV
EUTTELOLO TOV TOVQLOTA OF AVTO TOV TTQOOQLOUO KAL OTLS TTQOCOOKIES TTOV
ciye».33 H wavomoinom ®atd 11 SLdQxeLo ng @Aoms ®otavailwong eival
ULl AELTOUQYLO TTAQO TTOAAMDYV EVIUTTWOEWY, ELXOVIV HOL ERITTELQLYV, OTOD-
WLOUEVIV UE OLOPOQETLHO KOL VITOKELUEVLXO TQOTTO.

H wavomoinomn Tov owoQQEeL Amd TNV £X TV VOTEQWV AEL0AOYNON
NG EWTELQLOS HATOVAAMONG OVTLITQOOMITEVEL TO GUVOAKRO ADQOLONO TWV
SLOUOQPWUEVOV aTtOPewv K00’ OAn TNV mEQi000 NS RaTavaiwons. H
LXOVOTTOLNON AITOQQEEL AOLTTOV QIO TNV AITOTIUNON TWV OLOPOQWY OUOTA-
TLHOV OTOLYELWV TOV TOVQLOTLXOV JTROTOVTOS, OTTMS TTQOORAUOT OTOV TQO-
00LoWO, ®oTdAvue, BEAYNTOO, OLAQPOQES VANQECIES, YOOTQLUAQYVHES
eUTTELQLEC O ROOTOC SLaXOTAV. TO ATOTELECUO —~LxavOTTOiNon 1 SvoaQé-
oxreLo— 6o aELohoynOei o€ oxEON UE TLS TTQOOOOKRIES ROL TA JTQOTVITAL V(-

POQAC.

31. Chisnall P.M., 1994, Consumer Behavior (3rd ed.), Maidenhead, Berks, McGraw-Hill,
0. 158-135.

32. Olshavsky R.W., Granbois D.H., 1979, «Consumer decision-making — fact or
fiction?», Journal of Consumer Research, vol. 6 (September), 6. 93-100.

33. Pizman A., Neumann Y., Reichel A., 1978, «Dimensions of tourist satisfaction
with a destination area», Annals of Tourism Research, July/September, o. 314-322.
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2.2. ‘Eva ati6 Hovrtéio Afjyns axo@aoens Tov T0vQieTa

O D. Foster34 modteive éva poviého Mpyng amd@aong TO OO0 ELval
oXeTLHA OTTAG. TTOxELTOL YLa TT SLadXaio LECW TG omtolac oL TOVOLOTEG
AauBEvoUV TIG ITOQACELS TOUG YLOL TNV AYOQO. EVOG JTQOYQUUUOTOG OLOHO-
v, To Hoviého ovTo TaQOVoLaLeTon 010 Atdyoapuo 1.1. ATOTEAEL EvaL
TTEQLYQUPLXO MOVTELD VTG THV £VVOLAL OTL EPRPAVICEL TOVG OLAPOQOVG TTROO0-
SLOQLOTLXOVC TTAQAYOVIES KOl TO ANOTEAEONO. TNG dLodixaciag. Aev ELVOLL
SUVATO O KOULA TIEQLTTWON VO TTOCOTIXOTOLNOEL, dNA0DT) OEV PUITOQOVUE VOl
TO00dMooVRE TLES Ty 0TABioELS 0TOVG dLdPOoQOVG TaQAYOVTES. OL TEAEV-
TaioL SLOPOQOTOLOVVIAL AVAAOYO UE TOV TUO TOV duvitixov Tovpiota.
EmutAfov, dev uwoget vo yonowpnomownBel wg eQyaieio QOPBAEYNS TNG
CRTNONG YLO £VAV TOVQLOTIXO TTQOOQLOUO 1] YLO. £VO. CUYXEXQLUEVO TOVUQLOTL-
1O TTOOTOV.

Tougpwva pe tov D. Foster, vgplotavial TECOEQLS XATNYOQLES TOQAYO-
VIWV JTOV VITELGEQYOVTIOL OTT SLadLraoio AMyYng aIToQoong:

o H modtn ®aTnyoQic agoQd TOVUS KOLVIVIXO-OLLOVOULKOUS TEOQAYO-
VIEC —XOLVIVIXY HOL ETTAYYEAUOATIXY KATNYOQIM, OTTOQQEOVOES ETTL-
SOAOELS, YAQAXTNQLOTIXG, AVTILAPELG XKoL GEleg TNG TTQOCWITLROTN-
Tac— Ot 0oioL RaBoQILOUV Ta RIVNTQA, TLG AVAYHES KAL TIS ETLOV-
WiEC TOV SUVNTLXOV TOVQLOTO.

e H devUteQn natiyoQia TeQLAAUBAVEL TO XOQAXTNQLOTLXA TOV TTQOOQL-
OUOV —KOOTOG KO TOLOTNTO. EEOTTALOUWDYV, OLEUXOAUVOEWV KO BeA YN -
TOWV, TUTTOC KOL TTOLLLALD TV dSUVATOTITWV TAELOLOV, TOCOTNTO KOl
TEOLOTIEO SLoBécLune TANQOPOENONG YLO. TOV TTQOOQLOUO— TA OTOLO.
®00opitovv TV elxdva (image) ToV TOUQLOTIXOV TOTOV.

e H toitn xawnyopio weorioufdvel OAOUG TOVG TOQAYOVTES TTOV TTQO-

HOANOVY £va TToowONTWS e0éBLopa (stimuli) xaw, ®ATA GUVETELD, UL
£Ti®000N, OTWC 1 SLAPHULON, T TEOWENOT TWANCEWY, Ol TQOCOV-
0EC %Ol TO. TTANQOQPOQLONA QUALESLA, OL GUOTACELS PLAMYV KAL OL
SUUBOVAEC TWV TOELOLOTLXMDV TTQUXTOQELWY.
T£T00TOV, OL VITOAOLTIOL TTOQAYOVTIES: OE QUTOVG TTEQLAGUPAVOVTAL T
EUITLOTOOUVY TTOV £)XEL O dUVITIXOG TOVRLOTAS OTOVG TOELOLWTLHOVG
eVOLAUETOVE (TTOOHTOQELD TOELOLMV) HOL OL dLXESG TOV TTQOYEVECTEQES
eusterptec. EEloou onuavtixol elval oL eQroQLonol XxQOVo %at JTQO-
UTTOAOYLO OV OLOHOTTWV.

34. Foster D., 1985, Travel and Tourism Management, Basingstoke, Hampshire,
MacMillan Press, 6. 35-37.
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Ol TOQUITAV( TTAQAYOVTES TTROXAAOVV TIC EMOVUIES YL TOEIOL KL TNV
avalnNTNon TV AveyXaimv TANQOPOQLOY YLO TN ANYN TNC HOTAAANANG
astoé@aons. Me tn BonBeta auTwV TWV TTANQOPOQLAYV, O OUVITLXOC TOVQL-
O0TOC Ba eival e BEon vo OELOAOYNOEL TLS EVOAAOXTLXKES ETTLAOYEC TTOLV
TTAQEL TNV TEAART ATTOPOON TOV YLA TLE OLOXOTES 1) YLOL TNV AYOQX TOV JTONE-
TOV OLOXOTIMV.

2.3. To uovtéio tovoiotixs cvureoipopdas tov Moutinho

OL OLOGPOQES UETAED TWV ATOUMWYV OEUEALWDVOVTOL OTLE EVVOLES TG TTQO-
CWITLLOTNTOS, TNS HOLVIVLXOITOLNONG, TNG OVTIANYNG HOL TG ROTOUVONONG.
O évvoLeg 0VTES ROBWE eMiONG %Al EVOC 0OLOUOE AAAWY ETTLOQACEWY OLU-
LOQPOVOUV £VOV OAOHANOWUEVO CUVOVOOUO, O OTTOLOS UITOQEL VO OQLOEL TN
oLapbowon potiunong (preference structure) Tov XOTAVOAWTN. AVTA 1
OLAQBOMON TOOTIUNONS WITOQEL VA TTOQEXEL £VO EVQV TTAOLOLO GVOPOQUS
YLQ OLAPOQOVS TVITOVS QUTOPATEWY HOL EVEQYELDV.

SZUVETTOC, OL KVOLEC ETLOQAOCELS OTNV EMLAOYY TV KOTOVOAWTWYV QITOTE-
AOUV €va OUVOAO TO OTTOLO OVTILXATONTOLCETOL OTTO TRV £VVOLO. TNG OLAQ-
Bowonc mootiunone.’® Katd tov L. Moutinho, n ayood evog TOUQLOTLXOV
TTOOTOVTOC OTAVLA, OJTOTEAEL pLa, avBoounTn eVEQYELA. ETTETOL EVOG TTQO-
YOOUILATLOUOY HAL EEOLXOVOUNONS YONUATOV ROTA £va UEYAAO YQOVLXO
OLAOTNO, EVQ ETTLTTOOCOETO OEV TTQOOPEQEL OTTTA OPEAN.

To »voLo mAaioto Tov pnovtélov tov L. Moutinho3® amogoéel ad ta
YEVIXA LOVIEAQ ANYMNES outdPaoNG HAL TLG EQEVVIITLHES EQYOOLES OYETLHAL UE
TN CUWITEQLPOQA TOV TOVQRLOTO. ZTNV EMEEEQYNOL0, TOVU LOVIEAOU TOVQLOTL-
®NG CVWITEQLOQAS (vacation tourist behavior model), 0 Moutinho Bacioty-
®E OF TQELS EVVOLEC TNG CUWITEQLHOQAS: TNV UTOXRIVNOTN, TNV AVTIANYM ®ot
v xatavonon.3’ Meoryodoel pia dLodoyirny aAlniovyia YEYOvOT®V
OVUITEQLPOQAL TTOV TTQOKOAOVUVTAL QIO TO %LvNTOW AyoQas. Ta ®ivnto
oVTA BETOVV GE AELTOVQYLO TNV OVTIIANYM (VONTLKY] ETTEEEQYO.OLOL TTANQOPO-

35. Teare R., Mazanec J.A., Crawford-Welch S. nav Calver S., 1994, Marketing in
Hospitality and Tourism: A Consumer Focus, London, Cassell, a. 19-20.

36. Moutinho L., 1984, «Vacation tourist decision process», Quarterly Review of
Marketing, vol. 9, no 3, o. 8-17.
* Moutinho L., 1986, «Consumer behavior in tourism», Management Bibliographies and
Reviews, vol. 12, no 3, 0. 3-42.

37. Chisnall P.M., op. cit., g. 23-38.
* Smith P.R., 1993, Marketing Communications: An Integrated Approach, L.ondon, Kogan-
Page, 5. 76-80.
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OLDV) KOL TNV RATAVONOT. & auTd TO TTALLOLO, M CUUTTEQLPOQA OQICETAL WG
Lo AELTouQYial TQobeong va EVEQYNOEL HAVELS, 1 OTOLAL eNOEACETAL OTTO

Tic GUVBTiKES TTOU PECOARBOUY avipesa 0Ty IQOBEDT GUUTTEQLPOQAS KO
TNV TTOOYUALTIXY) CUUITEQLEPOQO.

To £v AOY® ROVTENO OTTOTEAELTAL OTTO Tol0 LLEQM:

o Tic dodixacieg Tng QAONG TOU TTOONYELTOL TNG AMYNG ATOPAONG

wat TNV OTTOPOOT VT XAOEAUTY

e Tnv aELOAGYNOM TNG AYOQOUS

o Tic mOAVOTNTES EROVOANYNG TNG ayOQAC.

>t0 wovtého tov Moutinho 1 ¢don oV rroonyeltar Tng AfYng armopa-
one ovvigtotal og €va TEdLo (N 510.000W0T TEOTIUNONG) KOL TQLA VITO-
TeSiaL TTOU ETOLOHOVY VO TTOQOVGLAGOVV TOV TQOTO UE TOV OTTOLO OL JTAN-
Q0QOOLES YIVOVTOL CLVTIXELUEVO ereEeQyaciag, uéow TOV QLATQAQIONATOSG
tov epebiopartog (stimulus), TS TTEOCOYNG KOL TNG RATAVONONG, WG £ITLONG
KO TNC EQPAQUOYNS RQLTNQLAV emihoync.38 Stig ouvBimeg avTeG, M OLOQ-
0owWOoN TEOTIUNONS TOV XATAVOAWTY YLO évay TOVELOTIXG TTEOOQLOUG Ba
£TINOEOOTEL QTG EOMTEQURES TINYES —OTWG Ol KOVOVEC HOL OL TTOALTLOULKES
aElec, 1) OLXOYEVELQL RAL T} OROO OVAPOQAS, T KOLVIVEXT) KOl ETTOLYYEAUQLTL-
X1 HOTYOOLO— KL QTS TG CUYHLVIOLOKES ATOVPELS. AVUTEC OL ELOQATELS
ATTOQOEOUV %o K0O0QILOVTAL ATTO TIG UTOULXES OLAPOES, OUTOTEAEONO. TG
TTQOCWITLRATNTAG, TOV TEOTOV CWNG, TWV AVTLAMTPEDY KOL TOV KLVITOWY
ay00Gc Tov ®otovohwth. H S16Bowon Teotipnong Wtogel extiong va. emn-
QEQOTEL OTTO TNV TOVUQLOTLXY TTANQOPOQNT, OTTWC TA TTOLOTLXG OTOLYELD, 1)
T, To YONTQO, TO EMiTESO EEVTIINEETNONG K.AT..

H modt gpdon tng drodixaoiog AMpyng amtdpoons ayoQag aTo UWOVTEAO
OTTOTEAELTOL OTTO TOV 0QLOUO TOVU TTQOPANKATOS, TNV AVATHINGT TTANQOPO-
ONoNC, TNV CEOAGYNON TWV EVOAMAXTIKOV ETLAOYDV, TIS ETLAOYES KAl TO
OTTOTEAECUOTOL.

To 880TEQ0 UEQOC TOV HOVIELOU OVOEQETAL OTNV OELOAGYNON TNG OYO-
0Gc, M omolo amotehel To pmyavioud Bacer Tov omoiov Oa ALAUOQPWOEL
¢va, TAOLLOLO avapOQAS YLO. TIG UEANOVTIHEG QUTOPATELS GO UEQOVG TOU
ROTAVOAOTH. Ot £VVOLEG-HAELOLA elval: «1KAVOTTOINGT/dVOAQETHELD»,
«OELOAOYNOT TNG ETVAQXELOCH KAL «VONTUKY AVEAAUOT XOOTOVG/WPERELOCY.

To totto péQog ToV UOVTEAOU QVAPEQETAL OTLS PEAAOVILKEG aﬂ:ocp(‘idatg
KOL TLC ETTWITTOOELS 0TO T1edi0 NG emavaAmymg tng ayoRds. O mibovoTnTeS
ETEAVOAMYNG TNS AYOQRAS VIToBETouY OTL 0 XOTAVOAWTYG B EEETAOEL EVOV

38. Teare R. et al., 1994, op. cit., 0. 17.
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Avayoopua 1.2
MovTéLo TOVOLOTIXIC OVUTTEQLQOOAS Tov Moltinho
MEPOX I: AIAAIKAZIEE MPIN THN ANTO®ATH KAl ATIO®ASH

ECWTEPIKEUHEVES [TpocWMIKGINTA  LUUTTEPIPOPQ Anyroupyia
emBPACEIC | EQTHOTOGUVNG
EPIBAAAOVTOC Tpﬁ'rrolg LG
AvTIAapBavopevog AvniAaupavopevn KwAyupara
POAQC OIKOYEVEITKI
l gmmidpaocn
KivnTpd +

fip6@eon

TabidiwTks  PATpapiTpa

eptBIgua—— gpebioparos— Avalfrnon MpoxhnBiv = Kptripia eTIAoyng
ETTIGEIEN (o0yyuon r guveoAo
£peRICPATOC) Karavonorn AVTIAQUBaVOUEVO pIOKO

EuaioBnoia —J ﬁpnﬁlueé £1G cwnhqq:r]g
OTIC TTANpOPOPIES

l—_- :—M—Twmwnc —

AyoDQ
Fipocoxn
KG1 Heénon
MEPOZL li: EK TON YEITEPON A=ZIOAOIMHEIH THZ ATOPAX
{1Anpogdpnon ——— [poodoKie§ ——— / /
UETG TNV ayopd EmBeBaimaq M} Emﬁsﬁmwun Eopocg FloAU
MpaypankdamnTa arroloXs BeTikd
(+)

I Evioyuon Mérpio
ASIoAQYTIoN IkavoTroinon mapagwviag  {/ Mn Séoucuon
errapkeac™ | Auvoapéokeid avTiAnyng

T MeTpio
Avaiuon Emitreda Edpoc
KOO TOUG/UIPEAEITG avTaNOIBNG awoppIYn oAU

\( -) | apvnrIko

Atmroboxn
T POIOVTIOG

MEPOZ lil: MEAAONTIKESY ANNTOOALEIL

FliBavoTnTES
ETIGVAANYNG Gyopug ZuvakoAoudn ouTTERIPOPA:

AUECN £ETTAVAANIYN ayopac
EvwavaAnyn ayopas MeAAovTiKi] eTravaAniyn ayopac
(rroAU BeTiki}) CUVETTAYOLEVO

BpayuTrpofecua
EwravaAnyn avopdc uecoTpobeopa
(HETPiIWG BETIK) HAKPOTIPOBETUT

TpOTTOTOMEVH] ETTAVAANYN QYOPAs
AicTayuog
ApVNon ayopag KateuQuvon TTpog TOUC avTAVWVICTES

-

[Inyn: Moutinho L., 1956, «Ci:insumer behaviour in tourism», Management Bibliographies and

Reviews, vol. 12, no 3, Bradford, MCB University Press.
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aoLBUS EVOALOXTIXADV EMLAOYDV OL 0Tt0leg B 0dNYNOOUV ELTE O PLO TTLOTO-
TITO TTQOC TO OYOQATOEV TTQOTOV 1) TOV TQOOQLOUO TTOU EMLOKEPBNKE, ELTE
O€ Lo LETOBOAN TNG CUWITEQLPOQAS.

Téhoc, opeilovue vo voyoaupioovpe tn duatuwbeioa virobeon OtTL 1
LXOVOTTOINON amtoQéeL 0Ttd £va TANB0C EVIUTMOEWY HAL LETAPATLXWV
EUTTELOUDV TTOV TTQOYMOTOTOLOVVIAL OT1 PAON TNG XATAVOAWDONG HOL ETTNQE-
GOV TN GTA0T TOV KOTOVOMDTH, HETA TO TEQAUS TNG TOVQLOTLXNG EUTELQLOS.

To poviého ov meoteivetal amd tov L. Moutinho magovoLacetat mLo
AV 010 Aldypoppa 1.2.

2.4. Extiunon tov HovréAwv Ajyns anopo.ons

Yoti0etaL 4Tt TO YEVIXA HOVIEAD AMYNG amoOpaons eLvor XONOLAL YLd
MV avAaSELEN KAt ToV ®aB0QLOUS TWV CUOTATIXWDV OTOLXELWV TNG OLAOLKAL-
oloc amdpooNg ®aL THE PUONS TOV OXE0EWV TTOV V@ioTavTat. EvIouTtoLg, oL
TQOCTA0ELEC ERTELQLXYG EMAANOEVONG OVTMV TWV HOVIEAWYV OEV ELXAV
TOQA L0 PEQLXT] ETTLTUXIQ, OTNV HAAVTEQT) TWV TEQUTTWOEWYV, 0TO Melvlile
OV 1 XONOWOTNTA Xou 1 aEia ToUg TaQopévouv augloprrovpeves.s?

H wvoiaoyn dmoyn eivor OTL Ta yevixd povtéda elvol LdLaiteQa TOAV-
TANORQL KOLL KOOOAOV TTQOKTLXA. AEV LWITOQOUV VO, QNOLUEVGOUV OTNV AVAAD-
on TOV TOOTWV AYMC AmdPAONG KOL, ROTE CUVETELY, OVTE OTNV TQOPAEYT
TV XOLOLULWV TTTUXDV THG CUIITEQLPOQES TOV RATOVOAWTY).

Eivol avapelopitnto 0Tt oL 0VAYRES, TA XIVITEO KoL Ol TTQOTLUNOELS
elvat Ta otovyelo exelva mov BéTouv oe Aettovgyia tn Sraduxacio AMYng
omdaons ayopds. QoTtoco, Ta media TNG £QEVVAG TNG OVTIATTYNG, TNG VIO~
®{VNONC %KoL TNS TEOOWIXATNTOG elvor gvgutata. H TOAIITAOROTNTA TV
eTLOOGOEWY GTOV XATOVOAWTYH elval 1Loitega onpaveikt. Eivar epurto va
EXTUIUNOOUE NE OHQIBELA TL OLOBAVETAL KOL TL OXEPTETOL O ROTAVAAWTING
0TLC BLAPOQES PAOELS TNG AYNS amdpaons ayoQds; AuTih 1 TeAevtoic
x0000ICETOL aTTd éva VYOO EMIOQACENYV 0TO VIOCUVEIONTO XOL OTN CUVEL-
dmon 1oV x40t atopov. Eivar emiong yevind oA OUOKOAO va TTQOOOLOQL-
goupe 10 Bobud oTov OmOio OALL TO OUGTOTLRO OTOLXELD TNG OLAQBQWONG
TOOTLUNONG, TTOV £xeL TEoTadel artd Tov Moutinho, uroQovv va avalvBovyv
M axdun va yivouy ITAhows ratavonté.4Y

39. Chisnall P.M., 6.x1., 6. 193-212.
* Smith P.R., 0.7., 0. 69-76.
40. Teare R., Calver S., o0.7., 0. 4.
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Ouv GAlec advvapiec Tov poviehov Tov Moutinho oETICOVIOL UE TLG
OLATVITWOELOES VTTODEOELS:
o H avaloyiwdtnta Tng eMIOQUONS TV ETWYEVAV HUL TWV EEMYEVIIV
TTOQAYOVTUV. .
e H mpoondbeia avalntnong TANQOPoQLIV ELVOL OVAAOYN TOV [30.0-
LOV TOVU OVTLAOUPAVOUEVOD HiVOUVOV. MITOQEL HAVELS VO TTOCOTLHO-
JTOLNOEL 1} OXOUN VA KOTOOTNOEL AELTOVQYIXES QUTES TLS EVVOLEG;
e Ta xOLTNOL AELOAOYNONS QT PEQOVS TOV KATOAVOAMTY) VITOTIOETAL
OTL €LVOL TO CVOTATLXG OTOLYE(Q TOU TOVQLOTLXOV TAELOLOV %Ot Ol
To00d0oKIEC atddoong Tov raBevdg ororyelov. Iwg progovue va
yvwoilovue autd ta otovxela yweic vo Ta £xovue o€l xov Prwaoer; H
EUTTELOL BLOKOTTWV Elval TTAVEW o’ O L0 BLOPATLRT EUTTELQLA,
YL TOV #OOEVO pE TO BLHO TOV TEOITO, QO EVIEAWS VITOXELUEVLA.
Onwe ol gvotoyxo onuetwver o I1. Todtas, «... OL EMLEQOEG ELvaL
TOAVETILITEOES KOL M) CUOYETLON TOVS WOTE VO EATLUNOEL O TTALQAYOVTIOG IOV
naiCeL Tov ®VELOTEQO QOAO OEV £ival EUXOAN, 0OV OUYVE N ATTOUOVWOY
HATTOLOV OO TOVE TTOQAYOVTES ATTOOELXVUETAL AVEPLXTY. AVTO GAAWOTE
TTOOKVTTEL KoL OITO TN SLOUOQPWOT OTIS TEQLOCOTEQES TTEQLITTWOELS ULOG
onddag oUVOETWYV ETLAOYMV OTTO TAEVQAS TWV TOVQLOTMV OF 0,TL APOQA. TO
toEidL 1 Ta TaEidLa tov Ba oaypatomoLnBouy... » 41

AOY® AOLTTOV TWV ATOURMOV dLopoQmV, PoiveTal OTL deV eivol ovva-
TOV, OTLC TTEQLOCOTEQES TEQLITTWOELG, VO TUTTOTTOLNOOTVV Ol OLOOLLOCLES
AHYNC aTtdQoonNg TOV ®ATOVOAOTOV. ITIQOXRELMEVOY VO AVTLHETWITLOTEL ROL
vo Eemepaotel autd 1o tedBAnue, eivar avayraio vo fQOVNE TQOTTOUG OLO.-
YWOLOUOU TOU GUVOAOV TMV ROTOVOANTWOV OF SLOQOQETLHES HATNYOQLES M
TUTOVE. TO QITOTEAECUO QUTWYV TWV EQEVVITLXAV TTQOCTOOEL®V ELvOL Ol
TUNUOTOTTOLHOELS HOL OL TUTTOAOYLES TOVQLOTMV.

3. OITIPOZEITI2ZEIZ TMHMATOIIOIH2H2

H tunuatoroinon Twv ®otovalwt®y, oniadn 1 StopndQemaon TUITOAOYLV
TOUQLOTMV GURPWVA UE TN CUUITEQLPOQA TOVGS, TLE AVAYXEG KOL TLS TTQOO-
doxiec TOVC, WITOQEL VO YONOLLOTOWOEL TTAQO TOAAES ToQapéToovs. Kata
®KAVOVQ, Ol OUYYQOPELS 1 EQEVVNTES TOOKQIVOUY UiOl ATTO QUTES TLG TTAQA-
UETQOVC.

41. Todorog II., o.71., o. 180.
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O. J. Howard »on J. Sheth?? onpeiwoav étL n évvola Tng TUNUATOTTON-
onc gaivetol vo OepeiveTor oty 10éa OTL «uLo eTtLXEiQNoM Da sTEéTteL va
TUNUATOTIOLOEL TNV JTEAQTELD KATA TETOLOV TQOTO MOTE VO OLOUOQPWOEL
VITO-0UVOAD, XATAVAAWMTMOV». TO UTO-OVVOAQ QUTE TWV XKATAVOAwTWV Bd
£{VOL OL OYOQEC-OTOYOL TOV UAQHETLVYX TNG ETTLXELONONG. ZTN CUVEKELX, TO
£0Y0 oUVIOTOTOL 0TV ENLEEEQYQ.CLO KOL TNV EPAQUOYY| EVOG OITTOTEAECUOTL-
KOV TTOOYQUUUOTOS LAOKETLVYXA.

H avdlvon Tne TUnUaTomoinong nwoet va fondnoel tn dLevbuvan nag
eTLYELONONE N} TOVS KQATLHOVS AQUOOLOUS €VOS TOVUQLOTIXOV TTQOOQLOUOU
oTn MM ATtopAoEmY %ol 0TT SLOUOQPWOT] CTQATNYLRWOV UAQKETLVYX, TOEL-
VOUMVIOS TO CUVOAO TNG TEAQTELNG O€ HOTNYOQIES M TUNUATO OXETLXA
OUOLOYEV], TO. OTTOL0. EUPavICOuV LBLaitepa Yooartnolotind. H otoatnyixn
TOV UOQXETLVYX WITOQEL VO TTQOOUVATOALOTEL TTQOG TLS LOLALTEQES OVAYKEG
%ol ETOLMEELS ®GOe Tuquatog. H mQooéyylon auty) eival avayxrolo. YLo Vo
HOTOOTOVV OL EVEQYELEC LAQKETLVYX TTLO 0QB0AOYLKES HOL VA HATAVEUNBOVV
®OTAAMNAQ oL Stabéopol TdgoL. =’ avTég TLG CUVONHES, TO CNTNUA TNG TUN-
HOTOTTOINONG QUTOXTA LOLALITEQT) ONUOCLOL.

Sougwva pe tov P. Chisnall,?3 vgiotaviotl évie ®0O0QLOTIKES HETA-
BANTEC TNV TUNUOTOTTOINON TNG aYoQAS. Ol AQAYOVTES QUTOL ETNQEACOVV
TN OROTULUOTNTA TNG L elval oL axOAovboL:

o I1000OLOQLONGG: ToL TUNUOTO B0l TTEETEL VO PTTOQOVY VO TTROTOLOQL-
oToUV pe I PorPeLo. pLog £Qevvog TTOU TTEQLAAUBAVEL TTOCOTIXES KL
TTOLOTLXEC TEYVIRES, £TOL (DOTE Vo xotavondel TANQWG 1 tehatelo.

o IxovoInTa HETENONG: aVApEQETAL OTO BaBud OV TO OLAPOQA TUN-
LOTOL PITOQOVY VO. EXTHUNO0UY RaBWGS %al 0TO PEYEDOG TOVS.

o I1060Baon: oyetiCeTal pue TV XavéTNTa TNG EMLYELQNONG VA TTQOCEA-
WOOEL TO. TTOOTOLOQLOUEVA TUNNOTO. LE TN Pondeta Tng TTEOBOANG KL
TOV WAQHETLVYA.

® Axpifela: avagpEQETOL OTOV EMAXQLBY] TQOGOLOQLOUO TWV ALAPOQWV
TUNUATWY. |

® ATOTENEOUATIXOTNTA: OXETICETOL PE TA ATOTEAEGUATO. TTOV WITOQOUV
VO QITTOPEQOVY OL EVEQYELES UAQXETLVYX O OYXEOM Ue T SLAPOQA TIN-
LLOLTOL.

STV 1OLTN EVOTNTO TNG TTO.QOV0AS EQYNOiag EEETATOVTOL AOLITOV OL OLd-

POQEC TTOOOEYYLOELS TNG TUNUOTOTOINONG. Mia LdLAiTEQD AELOAOYN KATNYO-

42. Howard J.A., Sheth J.N., 1969, The Theory of Buyer Behavior, New York, John Wiley.
43. Chisnall P.M., o.71., 6. 322-326.
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oe. e —

ol TUTOAOYLV elvar exelvn mov faotCetal oThv YuyoyQo@Lrt £QEVVaL 1
tov To0mo Cwrg (life style). I't” owtd 10 AOYO, aTtOTELEL EEXWQLOTO OVILKEL-
LEVO TTA.Q0VCLOONG OTNY TETAQTN evOTNTO.

3.1. H «Bcoutx1» Tunuatonoinei

Ygiototan £vag Toh0 peyohog aQbpog TOELVOUNOEWY TTOV EXPOACOUVV
™ SLaPOQOTOINCN TWV KVITQWY TWV TOVQLOTAYV: TaQuOAAACGL0 dLOUOVT),
TOMTLOTIXOC TOVOLOROG (TTOV TTEQLAaUBAVEL TTAQO TOME ®ivnTon), OANTL-
®OC TOVQLONOG (T OTTOQ OTTOTEAOVV TO ®0VQLO XKEVNTQO), TOUQLOKOG VYELOG
(Lanatixd Aovted xal BalacoobeQurela), ETTLYELONUOTLXOG TOVQLONOG
(ouvESQLO, OELVAQLO, EXDECELG, TOESLo-®ivNTEA) ®AT.. AUt 1 OLOPOQO-
TTOINOMN TNS HOTAVAAWONG, N OTota elvar GUVUQAOUEVT] PUE TNV TOUQLOTLXT
§O00TNOLOTNTA, XUQAXTNQICEL T HLVNTQA TAV TOVUQLOTIXMYV TAELOLWYV, (G
£7LLOMC KOW TLG OLAPOQES KOTITYOQLES ROUTOVAADTOV.44 |

Mia, TOELVOUNOT TNG TOUQLOTIANG TNTNONS el HODOQLOTEL UE HQLTNQLO
70 BoOWO RIVITQO TNG ETLOXEYNG 1) TOV 10EWVL00.43 "Exouv ®aB0QLoTelL £EL
LEYAAES HOTNYOQLES KLVITTQWV:

® Avayuyn KoL OLOAHOTIES

e Emioxeyn @ilwv %0l OCUYYEVQV

o EmayYeALOTIXEG HAL ETTLYELQNUOTUXES OUVAVTNOELG

o Yyelo

® OQNOUELN XOL TTQOOKVVIUATOL

® AOLTA ®KivVNTQO.

H Tunpotoroineyn avtn eivol XQMNoLpn yio Tov TQOOOLOQLOUO TV
¥ VOLOV TUNUATWY TNG TOVQLOTLANG CTNONG YLC. OROTLOVC TTQOYQUUUOTL-
ouoU 1o PAQRETLVYK. TO TEOBANU Elval &TL OL KOTYOQLES AVTES UITOQOVV
L EOLGTO. VO, TUVOUAGTOUV, GTO BaBpO TTOV TO. TOVQLOTIXE TOELOLO TTQOYHO:-
TOTOLOVVTAL YLOL TEEQLOTOTEQOVG TOV EVOG AGYOUC.

3.2. H dnuoyoogixiy xat 1 YEQOYQOPLXO-OTHOYOCPLXT] TUNUATOTOILNOT]

OL TTOMTEC TQOOEYYLOELS TNG TUNUOTOTTOLNONS BepelOnroy pe T on-

BELL STIUOYQOPIKMY KO YEMYQOPIRMV OTOLXELwV:40
e ANUOYOaQIXY TUNUATOTOINC: T KQLTNQLOL TTOV Y OTOLULOTTOLOVVTOL
£{VOL 1] XOLVOOVLXT] HOLL ETTOLYYEAUOLTURY) woTryooia, N nitkia, n doun g

44. Py P., 1996, Le tourisme, un phénomene économique, Paris, La Documentation
francaise, . 44-48.

45. United Nations, Statistical Division, 1973, Provisional Guidelines on Statistics of
International Tourism, Statistical Papers, Series M, no 62. New York, United Nations.

46. Chisnall P.M.. 6.7., 66. 326-332 %oy 340-3438.
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e

OUXOYEVELOS . ATT.. O TUITOG QUTOG TUNUOTOTIONONG TELVEL VO ELVOL JLOL
1£0080¢ TEQLOGOTEQD ETTLPOVELOKT], OTO BoBUd TTOL OEV TOOEXEL OLQKE-
TéC TANQOPOQLES TYETLHA UE TN CUUITEQLPOQE TOV TOVQLOTO.

o TewyQOPLXT TUNUATOTOINON: ELVAL YONOUULN YLO. CUYHEXQUUEVES YEW-
vOAPUHES THDVEG — TOTTLX), TLEQLPEQELOKY], EBVLKT 1] OLEOVTIC. MmoQOoV-
ne vo ®aBoQioOVUE OLOPOQES KOTNYOQLEC HOTOVOAWMTMY, AVAAOYO
UE TO. EVOLAPEQOVTA LLOGC.

o IEWYQOPLXO-ONUOYQUPLXN TUNULOTOTTOINOT: TTQOXELTOL YLOL VAL GUV-
Svaoud tav do meonyovpévey. Eival pia uE6000g TASLYOUNONS
TV VOLXOXVOLAV GE OXEOT WE TN YEWYQOPLXY TOVG HOATOVOUT], HOL TA
TANQOPOQLOXG OTOLXELQ TTQOEQYXOVTOL HOTE HUQLO AOYO QITO TLG
veVIrES QITOYQAPES TTANBVOUOV.

Evo moddeLyro. autoy TOV TUITOV TUNUOTOTTOLNONG HTAV 1} AVOAVOT
1oV EEvav eMLORERTOV TNG OVAALAG, TTOV TTQAYULOTOTTOLNONKE A0 TOV
Ovalxd Ogyaviopd Tovguopo¥ (Wales Tourlst Board).4’ To amoTEAECPQ
TV O TTQOGLOQLOUAG TWV ENTA TLOQARATW KATIYOQLV:

— Mepovouévor TOELOUDTES YLO0. OLOIKOTIES

_ TovQLOTEC Phe TTAXETO OQYUVOUEVOV SLOROTTWV

— ORGEOEC TOUQLOTMV UE ELOLXO eVOLOPEQOV YLOL TOV JTTOALTLOUO KAl TO

LOTOQULA LVIJUELOL

— TovoloTeg TOITNG NAXLOG

— N£oL Y10 0AOTNQLOTNTES OLVOLXTOV X(DQOV

— Ovohol NETAVOOTES

— ETUYELONUATIXDV EVOLAPEQOVTIWV ETCLORETTTEG.

O\ TTQOCEYYLOELS AUTOV TOV TUITOV QITOTEAOUV [LLQL OTOTLOTLXY TOSLYOUN-
o1 TV TOVOLOTMY, XONOLULOTOLOVTOG WG HOLTHOLL TO. XOLVWVLIKA-ONUOYQOL-
Pud xoooxTNELoTind tovg. H QVOTETUEN TETOLWV TEXVIXMV OTO TEOLO TNG
AvEAVIOTC TNG OVOYUXNG EXEL TOLQOVOLAOTEL ATTS TOV 5. Smith.48 Ztnv moay-
LOTLROTNTA, T TAQOVCILA0N TNG TTOAVLOQPLHNG (multi-attribute) TUNRATO-
oinone TwY TOVQLOTOYV QVTLITOOCMITEVEL L TUNUALTOTIOINGN TWV OQUOTN-
QLOTNTWYV CVOPUYTG YEVIXOTEQU KO &L TOV TOVQLOUOV.

3.3. OL £% TOV TOOTEQOMV XAL EX TV VOTEQWY TOOOCEYYIOGELS

11 OOl TOU WAQKETLVYX YLVETOL [LLO SLAXOLON UETOED TNG €X TWYV
TQOTEQMV KAL TNG EX TWYV VOTEQWV TUNIOTOTOINONG, AVOAOYQ UE TOV
T10GTO TTQOCOLOQLOUOV TWYV LETOPANTOV TNG TUNUOTOTONONG:

47. Avagégetal and tov Prentice R, 1994, «Market Segmentation and the Prediction of
Tourist Destinations», oto Johnson P., Thomas B. (eds), Choice and Demand in Tourism,
London, Mansell, a. 75.

48. Smith S.L.J., 1989, Tourism Analysis, Harlow, Longman.
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@ STV mOMIN TeQimttwon (a priori), OL HETABANTES TTOOOOLOQLOILOV
TOV TUNUATOV EivoL TTQOXADOQLOUEVEG.

@ AVILOLTWOC, 0TV X TV VoTéQwV (a posteriorn) TUNUOLTOTTOINOY), OL
uetafAntéc xabogitovial ®atd SLAQKELO. TNG OLAUOQPWONS TWV
TUNUETOV TOV dEV ELVOL TTQONYOUUEVING YWoTA.47

10 eSO TOV TOVQLOKOY, £XOUV aVAITTUXOEL QUTES OL TTLO TTOAMVUTTAORES

Toooeyyloels Tng Tunpatoroinong.2Y

o H £x TV TOOTEQWYV TUNUATOTTOINON elval LOLOLTEQD dastovnon. a
10 AOYO QUTO, ETTLYELQELTOL VO SLaTurtwdoVV VIToBEcELS LE PAon TNV
10.0eN00V0N CUIITEQLYOQA TOoV Tovglota. IL.X., eV ETTLOLKETAL O
w00 QLONOC TUNUATWV KE PAon TNV no0eAB0V00 TOELOLWTLX
GUUTTIEQLPOQE., XAQAXTNHOLOTLXA, OTWG O TUTOG ToELOLOY, N TEOYEOT
eTOVAAUMC TNS ETLOXEYNS KO T} TUEQTIOLOL OQITAVT LITOQEL VO ELVOL
ot TTEOXO0QLOPEVES TToQdpeTQOL TNg £Qevvas. H avaivon Ba €TTL-
SLHEEL TOTE VO TEOOOL0QL0EL TTROTDETA YOULQUXTNOLOTLXA YO TOV
®000QLOUO EVOS TLO OMOXATIQWUEVO TEO®IA TOV TOVQLOTA. 1
TAQASELYID, TO XAQUHTNQLOTLXKA, OTTWS O TQOTOC XQATNONG TOV
HOTAAVILATOC, TO %IVITQO TV SLAXOTIWV, N XWQO TTQOEAEVOTS, M MAL-
HLOKN OUASA, %.ATT., WITOQEL VO TTAQEXOVY TTOAUTLUC. OTOLXELDL 0T
SLOOLHOTILO TUNROTOTTOLNONG.

e H £x TV VOTEQWYV TUNUATOTOINGO: 0TV JTQOCEYYLO auTh OEV VITO.Q-
YOUV TTEOXAO0QLOUEVAL KQLTNQLO. Ta OTO et avoAoVTOL PE OTOXO
TOV TTQOGOLOQLOUO OUOLOYEVMV OUAOWYV, KE TN yroLposoinamn tng
TEYVIRNIG TNG TTOAVUETORANTNIG avaAVONG (multivariate analysis), €10l
(HOTE VO EVIOTLOTOUV Ol YUQUXTNQLOTIXES OxE0ELS. Tlol ToQaoeLyua,
Ot TOVOLoTES PUrONG SLAQHELAS TTAQUIOVAG OF EVA OUYREXQLUEVO TTQO-
OQLOUO WITOQEL VO TOQOVOLALOUV TO YOQUAXTNOLOTLKO VO, TTQAYUOTO-
TTOLOUV TNV %XQATNON TOVG OF £Va TOELOLWTLXO TTQUXTOQELO TO OTOLO
TOVAGEL TLOKETO. OQYOVWUEVOV SLOAOTIMV TTOV TEQLAOMBAVOUV LaL
Tiom, 1 uéyLotn SLdexela Tng omolag elval Ovo 0eec. H £x TV
VOTEQWV TTROOEYYLON Baciletar otV VItOBeo ATL Ob VITO-KOTIYOQLES

49. Bagozzi R.P., 1986, Principles of Marketing Management, Chicago, Science Research
Associates.
50. Vavrik U., Mazanec J., 1990, «A-priori and A-posteriori Travel Market Segmerntation:

Tayloring Automatic Interaction Detection and Cluster Analysis for Tourism Marketing»,
Collection Cahiers du Tourisme, Série C, no 62, Aix-en-Provence, CHET.
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UITOQEL VO ELVaLL OULOLOYEVELG OF GQOUG KLVITTQWY, OVULTTEQLPOQMDV KA
5000TNOLOTHTWV.51 SUVETME, PTOQOVPE VO TQOTOOXOVUE 4T Oa
ovTLOAooUV KT TOV (OLO TEOTIO £VAVTL TWV EVEQYELDV UAQUETLVYX.

3.4. O1 aAAEC TUNUO.TOTTOLICELS

3.4.1. H tunuatonoinon avitAnyewy taEibLov (styles of travel)

Toupwva pe tov G. Taylor,>2 dev éxeL dofel woLaiteQn TQOCOY OTNV
KOADVTEQN HATOVONOT) TOV TOVQLOTA %Ot OTNV TOELOLWTLKT TOV CUNTTEQLPO-
0L KOL, WG EX TOUTOV, EMEEEQYACTNAE TNV £vVOLOL TNG AVTIATYMG TOELOLOV.

H ovtidnyn toEduov ogiletal wg 0 TQOTOg UE TOV OTToL0 T ATOMd
AVTLAQUPAVOVTOL, OQYAVEVOUV KL TOOYULATOTOLOVY TO TOVUQLOTIXO TOVG
TAEISL. ZVUQWVO ULE TOV OUYYQAPEQ, QITALTOVUVTOL OO0 OTUAVILKES HOTNYO-
0teC TANQOPOQLAYV YLOL TNV EXTLUNON TWV AVTLATTPEWY TAELOLOV:

— ETLITTMOON TAELOLOV, AL

— TOOTOC OXEYNG AVAPOQLXA. UE TO TOVQLOTLXO TOELOL.

H nomtn évvola —€mimttwon N €TL0Qu.0M TOELSLOU— eivar ATTAQ M AVAAO-
vio Tov TANOVOUOV OV TAELOEVEL. [Toéxerton AOLTTOV YIO EVOL UETQO TNG
évtoonc ToEwLo. H devten evvola — PLAOCOPLO. TOELDLOVI— EXPQALEL
TOV TQOTO UE TOV OTTOLO TO. ATOUA OREPTOVTOL OYETLXA UE TO TAELOL TOVG OF
500v¢ 1R00didoVoag aElag, TEOTOU 0QYAVWANG XAt TOOTTOV TTOALYUOTOTTOL-
NoMCE TOV TOELOLOV.

Mo TTOQOROLO. £VVOLO «@PLAOCOPLAG TOELSLOU» £ixe avoTtTuXDEL WG
GUOTOTIXG OTOUXELO LLOG EQEUVOG HOL ULOG OELQAS WEAETAYV YLOL TNV TUTIUQL
10R0iNon TNS AyoQas OV TOAYUATOTOONHE OO TOV Ogpyavigpo TovQt-
oo tov Kavodd. 4

H Tunuotomoinomn «ovIitAmpewy taELL00» Pociletar oty vobean OTL
e £vo. Sedouévo TANBVOUO VHLOTOVTOL OUAOES ATOUWY TTOU PITOQOVV VA
ToELvounf0vV (QNOLUOTOLWVIAG WG ®OLTHOLO TOV TQOTO UE TOV ONOLO
0QYOVAVOVV TO TAELOL TOVS HOL TNV nooodidovoa oEia, dnhaon ToV TOOTTO

51. Hsieh S.H., O’Leary J.T., Morrison AM., 1992, «Segmenting the international
travel market by activity», Tourism Management, vol. 13, 6. 209-223.

52. Taylor G.D., 1994, «Styles of Travel», ato Theobald W. (ed.), Global Tourism, The
Next Decade, Oxford, Butterworth-Heinemann, ©. 188-198.

53. Taylor G.D., é.7., 0. 191.

54, Taylor G.D., 1986, «Multi-dimensional segmentation of the Canadian Pleasure
Travel market», Tourism Management, VOl. 7(3), 6. 146-153.
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oREYNC OXETLXA e TO TaEIdL. H avaivon TV «avItApewmy TOELOLOV» O0M-
YNOE OTOV KOB0QLOUO TOLOV OUAOWV TOELOLMV:

e To 00YaVOUEVO TAELSL (1] TARETO OQYAVOUEVAV OLOKOTIWV)

® To aveEQQTNTO 1) PEROVOUEVO TOELOL

e To 0mpdBupo TakEidL (to TeEiSL dev amoTelel TQOTEQULOTNTO OVUTE

1£Q0C TOU TEOTTOU LG TWV ATORWY QUTOV).

>uupwva pe Tov G. Taylor, qutd Ta Telo TUAOTA ELval OLEOVIRG oL oL~

TTOMTLOLLXAL, OV HOL OL OVONOY(ES TOUG dev elval OL LOLES OE OAEC TLS YWQEC.

3.4.2. TunuaTomoinan CUUEWVA UE TLG OQAOTNOLOTNTES avayvxns

O R. Prentice3S moooéyyLoe 10 OEUo TG TUNUATOTOINONG At0 ULa GAAN
oTLTLXY YOVia. ExXelL OLEQEVVNOEL TN GUOXETLON AL TNV AAANMAETTLOQOOT OVA-
UECQ OTLG QAOTNQLOTNTEG OVOPUXHG KATA TNV voOnpeovy) Cown ®oL OTLS
SO0OTNOLOTNTES FTOV TTQUYUOTOTOLEL O TOUQLOTAS KATA TN OLAQHELD TOV
Starontmv Tov. EEétace 10 fadud oTov 0IT0L0 TO. JTROTUITN. oV UYNG WITO-
00UV VO, XONOLUOTOLNBOUV YL TNV JTQOPAEYN TWV EITLAEYOULEVOV TTQOOQL-
OUOV %Ol TWV SQATTNOLOTHTMOV KOTA TLG OLOXOTES. [100£BN AOLITOV OF L0
TUNUATOTOINON UE PAON TLG UETAPBANTEG: S0QOTNOLOTNTES SLAKOTTWV, MAL-
YLOKY) OUGOO HOL HOLVWVIXT-ETTOYYEARATIXT ROTNYOQLl. H eQeEvuvnT LX1] TOV
£QYO0L0 TTQOTOLOQLOE TQELG HUTYYOQLEGS:

e Eveovoc mapabeoLotinde tovgiotag (Active resort holiday): OQUOTT-
OLOTNTES GTNY TOQOALQ, TLoiva, XOAGQWaT OTOV NALO, VILOXO, LITQQ,
RAQIT KO OTTOQ.

o ALydTeQo eveQyNTIXOg Tovgiotag magariag (Less active beach
holiday): SQQ0TNOLOTITES OTNV TOQUAL 1oL 0TV TILGLVA 1 YOLAOLQW-
gm OTOV 1MALO.

o IleounynTtinog ®oL TOALTLOMKOG TovQioTag (Touring and heritage
tourism): KO KOTNYOQia aTORmY OV OV DEAOLY SQOTTHOLES OLOHO-
ftéc, OUTE ALYOTEQO EVEQYTTLXEG.

SUUTEQUOUOTLXG, DLOTTLOTOVOURE OTL UL, GO0 advvaulo TV TUN-
LATOTOLOEWY  Elval OTL T OTTOTEAEGUATO TOVG ~dnrad1| T #0BOQLOUEVD.
TUNUATO TOVQLOTMV— EEQQTAOVTAL OE TTOAU HEYAAO Babpd oo TLG KONOLUO-
TTOLOVEVEC TTAQAUETQOUS QIO PEQOVG TWV EQEVVNTWV. Tmv aduvopia vt
TN CUVOVTAUE X0l OTLS OLAPOQES TUTTOAOYLES tovoLaTv. To TEWTAQYLXO
£0MTNUA TTOV TiBeTAW ElvaL ROTA TTOCOV OL TUNUOTOTTOLACELS TTOV EEETAOTN-

55. Prentice R., 0.1x., 6. 73-92.
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KoV =Xl TTOOVOTOTA Kot GAAEC— CUVELGPEQOUV 0TV HAAUTEQN HATAVONOY)
TV KOTAVOADTDV.

O 06hOC TV SLOPOQWV EQEVVIV KOL UEAETWOV OYETLHA UE TN GUUITEQL-
pood £ivorl noioLpog oty artdxrTNon pLog o Badbids yvaong Twv oxoQa-
OEWV KA TOV TQOTLUWATEMY TWV TOVQLOTOV-XATOVAAMTOV. H TUNUoTONOL-
10T WITOQEL VO OUVELOPEQEL OTT UETATQOMY) MAS OTQATNYLXNG OF OTOTEAE-
OUOTIKES EVEQYELES OTO TEBLO TOV MaQKeTLvYR. H YuxoyQa@ini TumoAoyia
amotehel T BAon TwV To TEOCPOTWY TQOOEYYIOEWY, EVQ TAQAAANAL OL
nooTelvOpeveS uefodoroyieg £xovy yivel o megimhoneg.2®

4. Ol TYIIOAOTIEZ TOYPIZTQN
(1) YuxOoYOQaQPLXT) TUNUATOTTOLTON)

O TEOOHLOQLOUOC TWV KOLVDV UQAXTNOLOTIXMV TNG KOTUVOUAWTLIANG
CUUTEQLPOQAS TWV TOVQLOTMV GUVELOPEQEL GTOV KABOQLOUO TUTOAOYLWV
TOVQLOT®V, OL OTLOLES EXPQALOVV TNV HOLVI} CUVLOTAREVT] OLOPOQETLRWV
KOLVOIVIRAV YOQOUXTNOLOTIXDV KOl OLXOVORLXMV TTQOTUITWYV HOTOVAAWONG
T0vc.7 Mo TROGEYYLON TNG AVAAUONG TNG HUTAVAAWTIXNG GUUTEQLYPOQAS
TOVC GUVIOTATOL OTOV TTQOOOLOQLOUO SLOPOQETIXMV TUNWV GUIITEQLPOQAS.
To 0é¢ua dev amotehel éva noLvoUQyLo medio £gevvag, Exet dLeQevvNOel
QLOXETA ATTO TLS HOLVWVIXES ETILOTNUES, OL TTQOOEYYLOELS TV OTOlwV OTNV
AVOAVON TOV TOVQLOROV £XOVV YiVEL LE TN nEDOOO TWV TUITOAOYLDV .28
Onwc, eiyape TNV EUXOLOIQ VO SLOTTLOTWOOVUE TTNV TTRMTY EVOTNTA TNG
T0.Q0V00C £0YOOL0C, VPIOTOTAL ULo TANODOO HLVITOWY TTOV EMNQEACOVV
™y avBomITLVn CVIITEQLYOQA. H YuyoyQaminn TUTOAOYIO TTQOOMEQEL EVALY
TQOTO AVAAUONG TOV TTANLCLOV PEGQA OTO OTOL0 AQUPOVOVTOL O QITOPAOELS
TWV RATAVOAMTOV. YQLoTAVTOL dL1ApoQoL TUTTOL YPUXOYQAPLXNG TUITOAO-
vi0iC, IOV TAQOVOLATOUY YEVIXES 1) LOLOLTEQES TOVQLOTLXA EQAQUOYES. Y @i-
OTOTAL ULOL CVOLYXOLGTNTA YVIOONG TNG ETLOQUONG TV TTOATLOULRWY VOQ-
UV %ot 0ELADV, £T0L (DOTE VO KATUVO|COURE T1) CUITTEQLIPOQA TWV OTOUWY.
OL TTOMTLOMLKES VOQUES £ival ®VElwg TEOTUTA CUNITEQLYOQAS, TO OOl

56. Teare R. et al., 0.7., 6. 101-114.

57. Todoptag ., 0., 0. 178-179.

58. Cohen E., 1988, «Traditions in qualitative sociology of tourism», Annals of Tourism
Research, vol. 15(1), 6. 29-46.

* Dann G., Nash D., Pearce P., 1988, «Methodology in tourism research», Annals of
Tourism Research, vol. 15(1), ¢. 1-28.
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OLOUOQPMVOVTIAL OTANAXA WS HOOOONYNTIXES 0OXEC OTN TTAON HOC EVOVTL
OUYHEXQLUEVOV KATAOTACEWV. Ot TOMTLOWIKES VOQUES O OL OE(EC AVOQE-
QOVTAL OTNV £vvoLlo TOV TEOTTOV Cwng (lifestyle). Avtn 1 £vvola elvol O
XOUQOXTNQLOTLROG O LOLALLTEQOS TQOTTOG LS OV £xeL VLoOeTNOEl amd oQtL-
opéveg natnyopies atopwy.”? Ta dtopo mov £XOVV KOLVES ETLOLMEELC
(OTTWG 0QAOTNQLOTNTES, EVOLUPEQOVTA. 1O OTTOYPELS) T TTO.QOUOL OTOLYElL
(OTTWG TO ETLTEOO TOV OLADECLUOV ELGOONUATOS) TELVOUV VA EYoUV TNV 0L
HOTOVOAWTIRTY CVWITEQLPOQA. T'ia o QddeLypa, To LOVTELD ANYNC aTOPa-
OMNG YL OLOXOTTEG ERPAVICOVV ULOL CVOYETLON UETOED TNS NALXING, TNG OLXO-
YEVELORNG KOTACTAONGS (EQYEVNS, OLXOYEVELOL K.ATL.), TOV OLaBEGLILOV ELOOON-
LOTOC %Ol TV ETBLDEEWY TOV TQOTOV COMG. ZVUPWVO IE AVTO TO QEVUO
OXEYNG, OL OLAPOQOL TVITOL TOELOLWTIXWV EUTTELOLAYV AVILXATOTTTOILOVV TIG
ETTLOLIEELG TOV TQOTTOU CWMG TV SLaQOQmV XOTNYOQLDV ATOUMV.

Kata ravova, n Yyuxoypopuwy tumoroyic meouhapBdver wo oeLed oo
QUITOYPELG OXETUKEG PE TLG OQAOTNOLOTNTES, TO EVOLOPEQOVTA, TLS OVTLAYELS
KOL TO OMUOYQAPLHA YaQaXTNQLOTIRG. H Ttunnotomoinom avt emtSLmxeL
V0. TRQOOOLOQLOEL KoL VO TTEQLYQAWEL SLAPOOES OUOLOYEVELS OUddEC TOVOL-
oTV. Mo €poQuoyn ovtol ToV THITOV TUNUATOTTOMONG £XEL TOAYUATOOL-
MOel ot Fodhio omt6 v etangeio Detente og puo égevva to 198590 %o 0d1-
YNOE OTOV JTQOOOLOQLOUO OXTM TUITWV TOUQLOTWV —OL OTTOL0L YAQUKTNOLLO-
VIOL OJIO TO OLOPOQETLHO TEOTO KATAVAAWONS TOVUES HOTA TLE SLOKOTTEC—
AQUBAVOVTOG VITOYT £VO GUVOUOOUO OUTM ®OLTNOLWY: TOV 0oLONO TOELSLOV
otn 'aAila, To €id0g NG dLapovig (eouiynomn, BGAaood, Bouvd %ol VIToL-
000¢), T0 £id0g TOU HOTAAVNATOS, TN XQOVLXT} TTERI080, TO BaBuUd HALVOTO-
ULOG, TNV NALXLa TV TOVOLOTMV Xal TO péYeBog NS TOANE WOVLUNG HATOL-
®00G. Kat’ avtov tov 1000 ®aboQiotnrav oxkTd TUTOL: «QUTOVOUOL»
(autonomes), «avoOLKTOL» (ouverts), «wQAcLVOL» (Verts), «NALORAUEVOLY
(bronze€s), «nAtxlowUévol meQrratntéc» (pépés baladeurs), «ndovioTéc»
(jouisseurs), «véoL xhaowoi» (jeunes classiques), «QVOAALOLWTOL/OAPETORIVY-
Tol» (inderacinables).

O@elAovue vo. OVAPEQOUNE OTL VITAQYOVY OQLOREVOL TTOQAYOVTES TTOU
ELVOLL ONUAVTLXKOL OT1} SLodLracio TUNUATOTOINONC, Atd TOUC OTOLoVS Ot
TTLO OTTOVdatoL elvat M exstaidevon (TUTTLXY] KoL ATUITN), N TTOOCWITLHOTNTA
HAL OV OVTLANYELS RO 1} 0TAOT CWHC.

59. Chisnall P.M., 6.x., 5. 103-105.
60. Avagopd TV AToTEAECUATWY TS £0suvoc oto «Le marché des vacances», 1986, Les

Cahiers Espaces, no 6, pvnovevetoL arté tov Py P., 6.71., 6. 45-46.
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11 GUVEXELO. EEETALOVTOL 1 £VVOLA TOV «TQOTOV CWNG» KAl 1 PUXOYQO-
ot nebodoroyia, €10l Mot va eipaote o BE0n vo. TTOQOVOLATOVUE OQL-
OUEVEC OVILTQOOMITEVTIXEG TUTOAOYIES 07 QUTO TO EQEVUVINTLXO TLEOLO.

4.1. H évvoia tov 106mov Lwnc »at n yuyoyeagixi ucbodoloyia

OL £QEVVNTLXES EQYUOLES AVAAVONG TWV ETTLAOY®DV TTOV YiVOVTAL QIO TO
GTOUO. O OXEOT PE TLG DLOKOTES TOVG GUVIGTAVTAL GTO vO. 00BOUV QITOVIN-
GELC OF LEQLXG KOIOLUO EQUTYIATAL TL.X., YL JTOLO AOYO TIAVE OLOKOTIES, YLd
oo Adyo emhéyouv Tov Tdde 1) delva TEOOQLOUS K.ATL..

Y& HQOVC AVAAVONG TWV ETLAOYDV, | TTQOCEYYLOT OUTY) CUVETTAYETAL TN
LEAETN TV TEOTWY e TOUS OTTOLOUG MITOQOVUE VO ETLLLEQLOOVUE £V0. QVO-
LOLOYEVEC OUVOMO OF RATNYOQLEG TOUQLOTWV E KOLVQL YOLOOXTNOLOTLHA. O]
OL £QEVVNTEC EXOVV YONOLUOTTOLNOEL PUXOYQAPLRES TTAQUUETQOVGS, TG
OTLOLEC TUOYETICOUV PE TIG AVTIATPELS XAl TN OUUTTEQLPoQd. H eQevvnTixy
auth uébodoc pe Ty omola emiyelgeital N TOELVOUNGON TV OTORWY OF OLQL-
(POQEC HOTNYOQIES TQOTOV TwNG HAAELTAL PUXOYQUPLKY).

Katd tnv Qeoyn xamolwy, N £vvolo. ToU «TQOTOU CuNg» TTO.QOVOLALEL
advvapiec atd emLoTnpovixng droyns. O 6Qog dev oQLLeTaL ETTORQLBWDG
eVVOLOMOYING %Ol EQOOUOTETAL PE SLOPOQETIROUG TEOTOVS.02 Ze emirmedo
%0 000G YUYXOYQOPIXNIG EQEVVAG, Ot TQOTOL CWNG BEWQOUVIAL WG TUITOL
JUUTTEQLPOQAS TWV OTOUWV OF OXEOMN UE dLO.POQO. TUCTATLXA OTOLYELO. TOV
106mov Lwfig. Tl TOV XaB0QLOUO OVTMY TWV CUOTATIKDV OTOLYELWV Ot
£0EVVNTEC TTQOOPEVYOUV 0T PAVINOLO TOVG, OF TTOLOTLKES OUVEVTEVEELS M
oIV VELOTApEVN eTotnuoviry BiSitoyoogic. Otav xaBoQLoToUvV Ta GTOL-
YELOL QUTE, TTQOXWQOVV OF ULat opodint} ouvevievgn. Ta OTOLYELO. TTOV OUAAE-
vovTOL TOELVOROUVTOL 0T Guvéxela pe TN Bondeta oLapoQwv TEXVIXWV,
dmme n avaivon magoydviwy (factorial analysis) 1 1 LEQUOXEXY HATNYOQLO-
noinon (hierarchic clustering), €101 MOTE va ®AOOQLATOVY OL OLAQPOQES HOTN-
vooiec. Mia T£totov £idovg Tumoloyia TEOTTOV MG WITOQEL TOTE VA XONOL-
norownOst wg UL aveEAQTNTY UETAPBANTY O (La EQEVUVO. TTOV ETTLOLOAEL VO
ovodEiEEL TLg OYEOeLS NETAED AUTHS KOL GAAWY YOQUXTNQLOTIRWV TNG
OUITEQLPOQAS. Tal EUTTELQLRA. OTOLYEL TWV TUTTOAOYLWV OUAAEYOVTUL UE TNV
TEYVIXY] TWV EQWTNUOTOAOYIWV /10U TWV TIQOCWITLKMY OUVEVIEVEEWV.

61. Oppedijk Van Veen W.M., Verhallen ET.W.M., 1986, «Vacation market segmentation:
a domain-specific value approach», Annals of Tourism Research, vol. 13, G. 37-38.

62. Lowyck E., Van Langenhove L., Bollaert L., 1994, «Typologies of Tourist Roles», 0T0
Johnson P., Thomas B. (eds), Choice and Demand in Tourism, London, Mansell, o. 15.
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4.2. O1 Tvmoloyigg Tov TQO0mOV {015 6T0 TEHIO TOV TOVOLOHOV

[ToguoeTtovpe peQirnd waQadelynata TuTOAOYLOV GTTOV oL TEOTTOL LM
GUOXETLCOVTAL UE TT) GURITEQLPOQA TWV TOVQLOTWYV. O 01dY0¢ TNG ovdAvong
ELVAL VO ESETUOTEL HATA TOGOV 1 €V AOYW TTEOGEYYLOTN AVTLXATOTTOLEEL TNV
TTQAYUOTLROTNTA, ), OLAPOQETIXA, €AV OL TVTOAOYIES TWV TOVQLOTOV EEN-
YOUV TN GURTTEQLPOQA TOVG N €ivaL TEQLOOOTEQO ULOL «STULOVQYLA» TTOU
EE0QTATOL O PeydAio Badud amd Toug eQevvnTéc.

H dLapo0pmaon piag RoAvTeons eLKOvVas TTQOBAAAEL TNV QAVAYK TOOOV-
GLOONG TV OLOPORWY TUTTOAOYLWV VITO LoQEY TTivaxa.

4.2.1. H tumodoyia tov J. Abbey 63

[Tivaxrog 1.1
Ot 0woena xaTnyoQles TQOmOV Lwiig UE SLAQOQETIHT
OULITEQLPOQU OTILC OLAKOTTES

Mia £QEVVQ IOV TQOYUATOTOLON®E Yia
royaQLaopd TaEWbLmTix®wy OQyoviopody
(T'our operators) £xet TEOoOLOQLOEL HWOEK.
OLAQPORETLRES KATNYOQiEg TGOV TwAc.
Kata v awoyn tov J.Abbey, ot ratnyo-
QLES QUTEG EMTEETOUV £VaV TTQOGOLOQLONGS
TWV TQOTLUOEWY TOVUG KOUL LO HOAVTEQY
YVOT TNG TOVQLOTLXTG OYOQAC.

AWOEKN TUTTOL TOVQLOTWV KOTOYQAPOVTOL:

® O TOVQLOTAC TTOV TTQOTLUA TLS OLHOYEVEL-
aXES OLOKOTTEC

® O TOVQLOTAS TTOV ETTLOLOKEL TLE OLXOVO-~
UWLHES OLOHOTTES

® O ToVQloTag Ywoic ovTomeroidnon

e O 0QYOVIUEVOES TOVQRLOTOC

® O tovplotag mov emintel TOV AVTO-
TQOGOLOQLOUO ®ou TNV emPBefaiwon tou
£Y() TOV

® O T0VQLOTOC IOV ayand TNV LOToRIA

® O 1T0VQL0Tag TOU EVOLAPEQETAL YLO T1)
VUXTEQLVN Com

® O «HOLWVOVLHOS» TOVQLOTAC

® O «OMOAOYOC» TOVQLOTOC

® O «OLOVOOVREVOS» TOVQLOTAC

® O GTOAMTLOULKOC» TOVOLOTAG

® O «aBANTLROS» TOVRIoTAC.

63. Abbey J.R., 1979, «Does life style profiling work?», Journal of Travel Research, vol.
18, no 1, . 8-14.
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4.2.2. H tumoloyia tov E. Cohen®

ITivarog 1.2
Ot TETOEQLC TUTTOL TOVOLOTWY, oVU@wvo. e Tov Cohen

Mua yevir Oewontint) JTQOCEYYLOT TTOV ETTL-
OLKE TN OLEQEVYNON TNG OYEOMS AVAUEDQ
OTNV TOVQLOTLXN PLOpMXavia KoL TN XWO.
VITOOOYE TWV TOVQLOTOV.

H eptewio Trc ®oLvoTopiog xXoL TG LovoL-
dxotntag (novelty xat singularity). O tov-
oLopde elvatl TQOCUVATOALOUEVOS TTQOG £VQL
guVOLaoUd AQUTEV TV OV0 dLootdoewy. O
OVYYQOVOS TOVQioTOC embupnel va guvova-
OEL TN OLyovold Tne ovvnOeLag Hat TV TTEO-
KANOT TWV GALLYDV.

4.2.3. H tumoAoyia tov S. Plog

Ygiotator puo XAipoxa mbavay ETLA0YWY
(continuum) PETAED TNG HALVOTOULAS HOLL
NG OXELOTNTAC. TEGGEQELS TUTOL TOUQL-
OTWY TOQOTNQOVVIOL OE avTi| TV RALpoxa
CUVOVOOLDYV:

® OQYavVOWEVOS HATIXOS TOVRLOTAG
(organized mass tourist)

® MepOVWREVOS PACLROS TOVQLOTAG
(individual mass tourist)

® EEcocvvntrs (explorer)

® Yvoopevog 1 opumpevog (drifter)

O S. Plogf3 ¢dwoe £upaon TNV TEOCWITLXOTNTO TWV OLAPAQWY HATNYO-
QLYY TOVQLOTWYV. ALOTUTTWOE TNV VITO0Beon OTL OL TOVQLOTEG WITOQOVV VA

[Tivoxac 1.3
H Yuyoxevioiuun xAtuoxa ovvnrixwy emtioywy Tov Plog

EQtuva IOV JTQOYUATOTOLENXE Y0l AOYQ -
oLaopd SenOLEL TOELOLWTLXWMY ROl QLEQOTO-
OLXMV ETOLRELOY. O OTOKOS TNG NTAY 1M OLE-
QEVVNON TV TEOMWY neYEBuvong tng ayo-
0dc (dMA., 6001 OEV TOELOEVOVV LE CGEQO-
TAGVO va Yivouy TTEAGTES). TexXVIrN €QEV-
VOG: Ol TTOLOTLKES GUVEVTEVEELG.

OL ®0QLoL ASYOL Un XENMOoNG TOU QEQOTTAC-
vou eival: 0 @ofoc, N un eEotxelwon, 1
oUVNOELD. AQQ, M CUYXLYNOLAKY] OLAaTOON
QITOTEAEL TO ENIXKEVTOO TOV TQOPANUATOS.

Mia «PuYoxREVIQIXT» KAipaxa. O 0Q0¢G

- PUYOREVIQLOUOS» OVOPEQETOL TTA ATOUN

TTOV ETLREVIQUWVOUV TT) OREYPT TOVG OE TTOAN
ULXQA TTEOPATLATA. ALOUOQPWONHAY TTEVTE
TUTTOL TOUQLOTOV:

® AALOReEVIQIXROG (Allocentric)

® [1po-alrhoxeviQurog (Pro-allocentric)

® Huu-xeviowmog (Mid-centric)

e J1po-puxoxeviQuxog (Pro-psychocentric)
o WyyoneviQurog (Psychocentric)

64. Cohen E., 1972, «Towards a Sociology of International Tourism», Social Research,
vol. 39 (1), 0. 164-182.

65. Plog S.C., 1974, «Why Destination Areas Rise and Fall in Popularity», Cornell HRA
Quarterly, vol. 14 (4), 0. 55-38.
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ROTOVEUNOOVV He BAOTN ULOl HALUOXO OUVITLXWY ETLAOYWV Palvouoa Ao
TOV «YUYOREVIOQLOUO» OTOV «OAAOHEVTQLOUO». ZTO £VO. A%Q0 TNG HALUAKAG
BoloroVUE TOVS «PUYOREVTIOLROVS», TTOV £XOVV TNV TAOT VA ELVOL AVIOU-
YOL, VIQOITOAOL, OEV £YOUV TO TVEVUO TNG JTEQLITETELAS HOL TOVG QUITAOYO-
AOUV TO TTOAV MLXQA TTROPRANMOTA TNS HOOMUEQLVNG CiNS. AVILBETWS, OL
«OAAMOREVIQUXOL» £XYOUV QUTOMETOLONON, £lvOL TTEQLEQYOL, TEQLITETELMOELS
ROL OVOLKTOL OF EMITELQLEC. T YOQOUXTNOLOTILXA OTOLXELO TNG OTACNG QUTWYV
TWV OVO XATNYOQLWV AVOPOQLAAE UE TO TOVQLOTLRO TOELOL ELVAL OLOPOQETL-
KA, ROL, ROT® ETTEXTOON, ETLAEYOUV OLAPOQETLHOVE TTOOOQLOUOVG.

H eocvvntinn e0yooio Tov Plog OxeTIHA HE TV YPUXOYQUPLET) HATAVOUT
TOV TOVQLOTMOV E0ELEE OTL OL TOVQIOTES UE OLOGPOQETLXY) TTRQOCMITLXOTNTA
ETTLCNTOVY VO PLOCOVV OLOGPOQETLKES TOVQLOTIHES EWITTELQLES, ETTLAEYOVTOG
OUYREXQUUEVES LOQPES TOELOLOV KOL TUITOVS TTEOOQLOUOV. H OUyReEXQLUEVN
TTQOCEYYLOT XONOUWOTTONONHE S CUUITANOMWUY 0T X0NOT HOLVIVIXO-ONUO-
YOOLPLXDV UETARANTOV OTLS £QEVVES YLO. TUTTOAOYIES TOVQLOTMV.00

4.2.4. H tumoloyia twv Perreault »#.4.07

ITivorog 1.4
Ot A TNYOQIEC TTQOOAVATOALOUOU OLOKOTTWV

Me6odog £psvvag Turoioyio

Evo taxudooulnd egInUatoAOYLO IOV H avdivon odMynoe oe pLa TaELvounon
TEQLEAQUPOVE TOLO LEQM OYETIXA NE TN | ITEVIE HOTNYOQLWV «ITTQOCAVOTOALTUOU OLO-
OULTEQLPOOA SLOXOTMOV, TO HOLVWOVLHO- | HOTMV»:

OLXOVOULKA YOQUXTNOLOTIXA TOU VOLXOKRV- e OurovopLxot TaELovwTtes (Budget

QLOV, TLS OQUOTNQLOTITES, TA EVOLOPEQOVTA travelers)

WO TLC OUTOWELS TOU VOLXoXvoLoU axetixd | @ IIeQumetelmoels (Adventurers)

UE TNV ovanpuxT, TLC SLaXOTéC naL Tue yeve- | @ Zintixot (Homebodies)
%£C TOOLODLOELC. ® [Tapubeoioteg (Vacationers)

® Metoomabelc (Moderates)

H avdlvon mooodLdoLoe TLE OLoPoQES ava-
LECO OTLE OLAQOQES ®ATNYOQiEC T8 OQoVE
HOLVOVIRO-OLLOVOULKOVE, YEVLHIOV TTOOOLA-
OECEWV GUIITEQLPOQAS HAL TINYWV AVTANOTC
TOUQLOTIXNS TTANQOPOOMONE.

66. Pearce D., 1993, Géographie du tourisme, Paris, Editions Nathan, Collection «Fac
géographie», o. 41.

67. Perreault W.D., Darden D.K., Darden W.R., 1977, «A psychographic classification of
vacation life styles», Journal of Leisure Research, vol. 9, ¢. 208-224.
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4.2.5. H tumoAoyia tov E. Dalen®

O (610¢ 0 UYYQUPEXS TTOQUOEXETAL 4TL 1 €0EVUVE TOV Oev elxe Qpeoan
OY£CT UE TO. TAELOLO. ROL TOV TOVQLOUS, WOTOCO VITOOTNQICEL OTL 1] ETEESEQ-
vaoBeioa Tumoloyio Ho pToQOVsE Vo TUYEL EPAOUOYNS KAL OTO TOVQLOTLXO
TLEOLO.

[Tivoxrag 1.5
OL TUTOL TWV TOVQLOTWY CUUPOVY
ue Tic 5V0 SLaOTAOELS AVTIATIYEWY Cong

Mia xowvviohoywrt éoeuva otn Nogfnyio AVTEC OL HVO BLEOTAOELG ETETQEYPAY TNV

LoV TTOOYUOTOTOLELTOL OE TAXTINY SO0, TAELVOPNON TOV TANBUOUOV OF TECOEQLS
[100GMITLAT CUVEVIEVEN OE EVOL AVILITQOTW- UEYOAES HATTYOQLEG:

nevTind delypa yio T OUAAOYT] OTOLXELWV | @ MOoVTEQVOS VALOTIS

OYETIXG PE TG OTOOELS (FLETLOLONOELG KL (Modemn materialist)

ETLOLEELG CWNG). e MovtéQvog 1OeoAGYOS

Teyviréc avaAuons: TOAVOLAOTATIXTY HOL (Modern idealist)

avAAVON AVTLOTOLYLOG. e I1apudooLanos LOEOAOYOS

H avéhvoT avESsEE S0 OLAOTAUCELS: (Traditional idealist)

-1 oMt mowiAAeL artd tov vhot otov | ® 10 QadooLIHOG VALOTIG

Ttagodoctaxd THmo, (Traditional materialist).

- 1 SevUtepn TOWXIAAEL OTTO TOV VALOTN OTOV

LOEOAQYO.

MEeTd oItd TNV TTOQOTAV) CUVOITTLXY FTOQOVCLOON TWV TEVTE TUITOAO-
ViV TOOTTOV Lo, ®QIVOUUE OROTLIO VA TOLQOVOLACOVE OXOUN YLD, TTOV
BewEeltol WS M O TEOTPATT KL OUTO-YALQUKTNQICETOL TTOAVEDVIRY, OLO-
LOQPAOVOVTAS KAT’ AUTOV TOV TQOTO ULQL TTLO OAOXATQWUEVN eLROVA TNG

WUYOYQAPLKIG TUTTOAOYLOG.

4.3. H tvnodoyia «Néog Evgonaixog Teomog Zone» (New European Life
Style - Eurostyles) |

SOV Pe Toug J. Mazanec xat A, 7ins,59 N TUTOAOYIO TWV «EVQW-
GTUA» QUTOTEAEL WO RATNYOQLOTTOINON TQOTWY tone, n omoia Aapfaver

68. Dalen E., 1989, «Research into values and consumer trends in Norway», Tourism

Management, vol. 10(3), ¢. 183-186.
60. Mazanec J.A., Zins A.H., 1994, «Tourist Behavior and The New European Life Style

Typology», 0TO Theobald W. (ed.), Global Tourism, The Next Decade, Oxford, Butterworth-
Heinemann, ¢. 199- 216.
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VITOYT TLC TTEVTIE HVOLES SLO.OTAOELS TOV TQOTOV TWNG —ONACOT, T AVTLUEL-
LEVLHG, TTOOOMITLXA KQLTHOLY, TO, XOLQUXTNQOLOTLLG CUUITEQLPOQAS, TLG OTA-
OELC, TO XIVNTOO RO TLE ETLOLDEELS, TLG EVALOONGCLES HOL TLG CUYHLVNOLOXES
KOTAOTAOELC— HOL OCUVELOPEQEL OTN OLAUOQPWOT SEXAEEL OLAPOQETIXWV
TUTTWV TEOTTOV CWNCE.

Evac Ao SEXOTTEVTE EVOMITALAMV WOLWTLXOV LVOTLTOVTWVY EQEVVAG
ayopdc —to Europanel- eixe ouAAEéEEL £va pEYEAO OYXO TTQWTOYEVAV OTOL-
YElV, TOAYUOTOTOLMVTOS UL EVQELAS £XTAONG EQEVVA OE TOVQLOTEG OTLG
YOOEC TTROEAEVONS Tovs. Ta otoLxeia avtd XENOLUOTOMON®KOY A0 TOV
Oopyoviopnd TovoLopoy TNng AvoTQiag WE GROTO TOV JTTQOTOLOQLOUO TWV
YAQUXTNOLOTIXMY TOV TQOTOV TwNG TWV ETLOAETTOV TNG XWQEAS. OL GUY-
voogeig Loyvollovrar 6TL ot 1 TEOCEYYLON —IE HATIOLEG TQOTLOTTOLOELS—
£YEL ULOL TTQOXTIXY OELQ YLQ OROTTOVG UAQKETLVYX.

[ToO®ELTOL YLO QL TTOAVEDVIXT TUTTOAOYLX TQOTTWV CMNG TTOV £XEL AV~
ntvyBet oé to Centre de Communication Avancé (CCA) TOV OULAOV
HAVAS-EUROCOM o YonoLwuomoteitol amd 1o 1989 yuor oxomovg poQ-
KETLVYH OE OEXOITEVTE EVQWITATHES Y(QEG.

H eusterounn) epoopuoyn tng nebodoroyias otnv AvotQlo —XoTd TN XEL-
weQLVy ®aL TN Oeouvi] eQiodo 1991-92 enétoepe va SLOTTLOTWOEL OTL OL
SexafEL aQyLxol TUIToL EVEWOTVA dev wWitoQov va Bewenbotv TEoxaboQL-
OUEVOL YLOL OKOTTOVS TOUQLOTIXOV AQXETLVYX. ME GAAQ AOYLO, M TUTTOAOYLC
Sev UTOQEL v ATToTEAEOEL £VO EQYOLELO TTQOPAEYNG AVOPOQLKA. LLE TA XOQO-
KINQLOTLHO GTOLYELQ TNG CUUITTEQLPOQAS TWV ETLOAETTOV TNG AVOTQLOG.
Qo1d00, OL GUYYQAPELS BewQoUv OTL aVTd TO YEYOVOS OEV QUTOTEAEL OLTTO-
Tvyia Tne Tumoroyiag.’0

To %#0iQLO EQMTNUC OYXETICETAL E TN OUVOALKY) XQNOLUOTNTA TNG TUITO-
AOYLOC «EVQMOTUA» G WG TTQORABOQLOUEVNG TVTOAOYLOG TWV TOVQL-
otov. Ty onuaivel yuo £vay TOVQLOTO VO OVAREL OE £VOV LOLOLTEQO TVITO
T007TOV LmME, ue 6OV CUUTTEQLPOQAS MG QOGS TLS ETTLAOYES, OQOOTNOLOTY-
TeC SLOKOTOV, HATAVOAWTIXES OUVIOELES R.AT.; Elval eQurto vo PETOPE-
QOVUE HOL VO TOTTOOETHOOVUE T KOUQAXTNQLOTLHA OTOLYELQ TOV TQOITOV
Conc ot £va (TTaEOnoLo 1) avtiBeto) TAAioLO CUUITEQLYPOQAS OLOXOTTWYV;

H SuatvwBeioco vrdBeon, ouppwva e TV oota oL atouLxoi TQOToL
CONC TUVELOPEQOUV OTNYV AVAAVCT TNG TOVQLOTLXNG T1TNONG HoL KAOLOTOUV
TO TOVQLOTLHO PAQHETIVYX TTLO OUTOTEAEOUATIXO, TTOQUUEVEL TTQOG ETLEROL-
WoT.

70. Mazanec J.A., Zins A.H., o.1., 6. 206.
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- e

5 AIIOTIMHZ=H TON TYIIOAOTIQN KAI TEAIKA SYMITEPAZMATA

OL LEQOQES EUTTELQLUEG EQEVVES ELXOV WG WTOTEAEOUO TN OLAUOQPWOT
evoc neydhov aLbpov Turoloyiwyv. 1o yeyovog OTL V@LOTAVTAL TTAQQ JTOA-
AéC TUTTONOYiES OmodeLrvUEL OTL dev VIAOYEL ovp@avia. Ou TOELVOUNOELS
TTOOYUOTOTTOLOVVTOL YLO SLOPOQETLXOVG GXOTOVG, 1) HODEULL VITORELTAL OF
TEQLOQLOUOVG, TTRAYUO TTOV onuoiver 6TL rapio TVITOAOYLO dev elval OLe-
OVAIC AITOBEXTT] KO YONOLUOTTOLOVULEVT.

Ol TOQATTHVW TAUQOVCLACDELTES TUTIOAOY(EC OEV AIOTELOVV 08 ROULO
neoimTwon évav TAEN KATAAOYO TWV VELOTOUEVQV, TTANY OUMG HOG ETTL-
TOETTOVV VA OLOAUOQEPDOOUVILE LLQL ELXOVOL OXETLXA LE TOV TQOTO TTOV EXOVV
TTQOOOLOQLOTEL.

M0, TOWTY SLOTTLTTWON 0POQAL TO vEYOVOS GTL 1) YUXOYQUPLXT TLQOTEYYL-
om telver va oryvoel Oty Ta dtopd LITOQOVV KAAALOTAL VO EUPAVICOVV OTOLYELOL
10070V LwNg MOV VROV OF TTEQLOTOTEQOVS YUXOYQUPLROUG Tonovs. /!
Anhadn, To PUyoYQUPLRA YOQOKTNQLOTLXG EV WITOQOUV 0TIV TIQAYUAT LXO-
TNTO. VO ATTOTEAECOUV LOLOLTEQQ YOLQUXTTIOLOTLXG YOG xotnyooias.”2 Ermt-
Tedo0ETA, N YUXOYQAPLXT) OVEAUOT] OVOLPEQETOL KOTAL KAVOVA. OTLS OQAOTI-
OLOTITES OVOPUYNG HOLL OXL O€ EXELVES TV SLAKOTTAOV KoL TV TOEWDLDV. /3

Se OewonTLkd eminedo, OL TUTTOAOYLES TWV TOVOLOTOV per se T0QOVaLd.-
Couv éva TEORANuA: ELvaL TO QITOTENEOUA EVOC TAVTOAOYLHOU GUAAOYL-
ouo¥. Anhadtj, oL TUTOAOYLES cEqQTOVTOL 0O LeYEAo Bobpo armo Tig TaQa-
WETQOVG TTOV O EQEVVNTNG AOUBAVEL VITOYN TOV.

H emu@UhaEn, OTL Ot TTEQLOCOTEQES artd Tic eEetoobeioeg TUTTOMOYLES
QTTOTEAOUV ULOL VOTITT CUAANYT TV £0EVVIITMV, EMLBERALOVETAL ATO ULO
SEUTEQN HOLTLXY TTOU OXETICETAL UE TO QTOTELEGILOTO TWV TUTTOAOYLDV:
TTOOXELTAL YLOL TLG OVOUOLOLEG TTOV SivovToL 6TOUS HLAPOQOVE TUTTOUS TOUQL-
oThV. Se aviifeon Ue TN ONUOYQOPLKT HOL HOLVIIVIHO-OLXOVOULKT] OVEAV-
on, 0TV YuXoyQoPLrY £QEVUVA OEV VELOTAVTOL KATNYOQIEG-TIQOTUTLA. YLA.
TOVC, SLOPOQETLXOVG TUTOVG tovolot@v.’* Ta idLa YOLOOHTTIQLOTLXGL EUPOLVL-
zoviow o€ ®ABe Evoy 0ITO TOVG TLEQLYQAPOUEVOUS TUTTOVG.

71. Teare R., Calver S., d.7., 0. 39.

72. TLat £VOY KOLTLXO OXOALACUO TG WYUXOYOUPLKRNG TTQOTEYYLONG, BA. Veal A.J., 19389,
«Leisure, lifestyle and status», Leisure Studies, vol. 8, 0. 141-153.

73. AVOQOQLXA UE TNV WUYOYQAPLXT) EQEVVA OTO JIEOLO TNG avopvxng, BA. Bernard M.,
1987. «Leisure-rich and leisure-poor: Leisure lifestyles among young adults», Leisure
Sciences, vol. 10, 0. 131-149.

* Mayo E.J., Javris L.P., 1981, The Psychology of Leisure Travel, Boston, CBI.
74. Lowyck E., Van Langenhove L., Bollaert L., 6.7., C. 26.
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Mo TaQOUoLe ®koLtext] éxer StotumwOei atd tov S. Plog,”” o omoiog
VITOOTNOLCEL OTL «... V@ioTOTOL EVOG TEQLOQLOUEVOS OQLOUOS TUTTWV TNG
TOOOMITLROTNTAC WOV £XOVV AVAAVOEL ATTO TNV TOUQLOTIXT £QEVVA... OL
TUIToL avtol Ba proQovoay va. opadoTOLNBoUV 08 OXTW UEYOAES HOTNYO-
oteg». Qc ex ToUTOV, 0 Plog aveéSELEE ia TUTTOAOYLO. OAWV TWV TUTTOAOYLWV
TOVQLOTWYV TTOV JTTEQLAOUPAEVEL TOVG EENG OUTW TUTTOVG:

o Ileoumetelwdng (Venturesomeness): VOCNTEL TNV JTTEQLITETELA KOV TNV

eE€QEVVION.

o Hdoviotic (Pleasure-seeking): emtOupel tnv TOAVTEAELA HAL TNV
Aveom g€ OAEC TLE TTTUXES TV OLOXOTIWY TOV.

o Avumépovog (Impassivity): i amdpaon ToEWL00 AApAVETOL TTOAY
YQ1YOQO,, XWQLIG TTROYQUUUATIOUO.

e Me avrtomemoiOnon (Self-confidence): emiBuuel vo TTEUYUOATOTTOLNOEL
TTOMEC BOOOTNOLOTNTES KAl ETTLAEYEL LOVVNOLOTOUS TTROOQLOUOVG.

e IIooyooppotiopévog (Planfulness): a@LEQUVEL EX TWV TQOTEQWYV
AOKETO XOOVO OTO TOE(SL, TANV OUWS ETLCNTEL TO TOKRETA OLOHOTTWV
TEQLOGOTEQO QTG TOV JTTRONYOUVUEVO TUITO TOUQLOTAL.

o Appevwmog (Masculinity): elvol TQOCOVATOMOPEVOS TTQOS TN OQAON
®oL OvoLnTel dQUOTNOLOTNTES OVOLKTOD YWQOU, OTTWS TO PUQEUA,
TNV HOTOORNVOOT] KL TO KUVNYL.

e Awavoouuevog (Intellectualism): 6ivel pPeyoAn oNUaGLo 0TO LOTOQLXA
RO TTOALTLOTLXA YOLQOATNOLOTLXA TOV TOVQLOTLHOV TTQOOQLOUOW.

e EEwotoegrc (People orientation): ETLOUOAKEL TNV TTQOYUOQTLRTY) ETTOPY)
UE TOV TANOVOUSG TOV TOTTOU SLOROTMV.

Me GAA 0 AOYLO, €lVOL EQLHTN 1) OLOUOQPMWOT ULAS TUITOAOYLOS TOVQL-
0TV, YWOLC Vo BeEpeAM@VETAL TNV Yuxoyearny éogvva. I Tov ®aboQL-
oud oUTHS TNG TOELVOUNONG, oQxel vo. avaAvOel o To0TOg OLaQBRWONG TG
TOVOLOTLHAC TTOOTOQAC. 76

H tumoloyia TV evoWOTUA TOQOVOLALEL ULOL TTQAKTIXY OELO, UE TNV
TTEOUTTO0e0N OTL ATTALTOUVIOL KATOLES TOOTOTOLNOELS. OL SEXAEEL QQXLROL
TUTTOL TQOTTOV TG TWV KATOVOAWTOV B0 TTOETEL VO CURTTTUXO0VV OE KOL-
vOVIXEC OUAOEC TTOU WITOQOVY VO EQUNVEUTOUY O OQOUG KATAVOAWTIXRWY
TTOOTUTIMWV KAL OYOQUOTIXWV ovuvnoeldv. H duaduracia «opadoroinonsg» ba

75. Plog S., 1994, «Understanding psychographics in tourism research», gto Ritchie J.R.B.,
Goeldner C.R. (eds), Travel, Tourism and Hospitality Research, A Handbook for Managers
and Researchers, New York, John Wiley & Sons, 0. 203-213.

76. Lowyck E. et al., 0.7, 0. 27.
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UWITTOQOVGE VO EQUQUOOTEL O £VOL GUVOAOD KQLTINQLWV TTOV OYETICOVTAL UE T
TOELOLO KOL T CUUITEQLPOOQ, OTTWE VLA TTOQAOELY LD TO RIVIITOO TOELOLOV 1)
Ot 0QATTNOLOTNTES. |

MLo TQUTN KOLTLXY AOQd TN UeB000AOYL0. OAEC OL EQEVVES Y ONGLRO-
TTOLOVYV OTOLYELO. JTTOV CUAAEYOVTOL PLECW EQWINUATOMOYLOV, WCGTOCO £)XEL
artooeLyBel OTL n neBodOAOYIO CVUTY elval HATAAANAN POVO OTNYV TEQLTTTWON
OV 10 QU TNG €QEVVOC £ivol cagpme robogropévo. Kal o cagnig moo-
JLOOLONOS TOV BENOTOC OO TOETTEL VO TTOOYUATOTOLELTOL VITO TNV OTTTLXY]
YOVIO TOV OLEQEVVAOUEVOD TTANBVOUOV KoL OYL OTTO EXELVT TOV EQEVVITY).

TENOC, elval avaynn VO OLEQMTNOOVUE Yol TN OTATIXN LOEA, OVUPWVO UE
TNV OmoloL T GTONa O TTRETTEL VO AVIHOUV OE £VAV OTTOLOONITOTE TUTTO. H
TTOOOWITLHOTTO. ELVOL £VO TTOAVITAOKO TTEOLO EQEVVOC HOL 1] EXTAOT TNG
PYUYOLOYLXNG ETTLOTRUNG TTEQLAOUPAVEL TTAQO TTOAAEC BeWONTLXES ETTEENYN-
OELC KAl eounveiec.’’

H @Uon tov TEORANUOTOC HOBOQLOUO OYETEWV KAL CUOYETLOEWY V(-
UECO. 0TV HOTOVOAWTULY] CUUITEQLPOOA KOl TOVS TUITOVS TNG TTQOTWITLXO-
mrog ratoyodeetal otd tovg Kassarjian xou Sheffet,’® otn ovvoym uog
EVQELOC ETTLOROTINONG OVAPOQLHA UE TN CUUTTEQLPOQE TOV HATUVOAMTTY HOL
TNV TEOCWITLROTNHTA TOV 1] OTTOLA OQLLETOL (IC OL CUVERTILKES AVILOQATELS OF
EVOV HOOUO UE £QEOLOLATA TTOV TTEQLRAAAEL TO ATOUO. ZVUTTEQOLVOUV AOL-
OV OTL «...M OLAOVVOEDN N 1 CVOYETLON UETOEYD TOV AELDV JTOV JTTOOKV-
FTTTOVV OTTO ULO OAVAAVOT TNE TQOOWITLXOTNTOS TOU RATAVAAWTY), OTTWS 1)
EMLAOYY TTQOTOVTOG, M TTEOPOAY, M HOULVOTORLO, ) TUNUOTOITOLNOT K.ATK.,
ELVOL OTNV KOAVUTEQN TWV TEQUITTWOEWYV TTOAV QOUVVOUES KOL, KOTOQ CUVE-
TTELQ, EXOUV EAGLOTY 0El0 ¢ eQvaAeia TTOOPAEYEWY». T2

H €EEAMARTLHY TTOQELX RO T} TTOAVOUVEETOTNTO TOV TOVQLOUOV), (DG KOLV(®-
VIUNG HOL OLXOVORLKNG 0Q00TNOLOTNTOC, MoG WOEL Vo ETLONUAVOUVUE OTL
TTOETTEL VO QLTTOQPEVYOVTOL OL LOVOOLAOTATES TTQOOEYYLOELS, LOLOLTEQN OTAV
AVAPEQONAOTE O £VOL TTOAVOLATTUTO HOLVWVLRO (PALVOUEVO.

ZVUTTEQUOUOTLXA, HITOQOVUE VO. OLOTUITMOOVUE TLG OXOAOVOES ATTOYELS:

e Katd T00mo YEVIRO, TO MOVIEAQ TUITOAOYLOV 1) TUNUATOTOINONG

EYOUV YIVEL OTIAVLO AVTLXELUEVO EPAQUOYNG HOL EUITTELQLXNG OLEQED-

77. Hilgard E.R., Atkinson R.C., Atkinson R.L., 1975, Introdiuction to Psychology,
New York, Harcourt Brace Jovanovich.
78. Kassarjian H.H., Sheffet M.J., 1690, «Personality and consumer behavior: an

update», o010 Kassarjian H.H., Robertson T.S. (eds), Perspectives in Consumer Behavior,
Glenview, Illinois, Scott Foresman.

79. BA. Teare R., Calver S., o.x., ©. 4.
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VIONC HOL UEXOL OTUEQU HAVEVO aTd OUTA SEV elval ROLVA OTTOOE-
%10. Aev velotaTal éva TEOTVITO avalvong TANQES X0l OAOXANQ®-
wévo, ahhd évag aQBUOs LOVIEAWY TTOV EXOVV OMOEL EUPACT) OTN
wia 1y 0TV GAAN TTUYXN CUWITEQLPOQAS TOV TOVUQLOTA. AEV TTO.QEXOVV
£V OMOXANOMUEVO EQUNVEVTLXG TAQIOLO, WOTOCO TTROCPEQOUV TOV-
AQLOTOV Mia TOAITLN Baon agetnolag Yo TNV AvaAvoT KoL EQUT-
VELD. TNC RATOVAAWTIXAG CUIITEQLPOQAS TOV TOVQLOTO.

H ovaAvon xoL ®atavonon TOU TOUQLOTIXOV QPULVOUEVOD OTLG OLd-
POQEC LOQPES TOV CUVETTAYETAL TNV OVOYROLOTNTO ULOG OLETILOTTIHO-
VIXNC TTOOGEYYLOTS. ALOQPOQES PAOLXES ETLOTAES TAQEXOUV DEmQLeg,
évvolec, ueBOdove nat Texvirég yia T ot BAO0g UEAETH OQLOMEVV
TTUXOV TOV TOUQLOUOV. BOOWKES ELOTHUES, OTTWG 1} OLXOVOULA, 1)
vEMYQQPLO, T YPUXOLOYILQ KA 1) HOLVWVIOAOY(Q, OAAQ ETILONG KOL OL
OXETIXA TTOOCPOTOL EMLOTNUOVLHOL HAGSOL HOL EQEVVITLRA TEOLA,
OTWE TO WOVOTCUEVT KOL TO WAQUETLVYH, EXOUV UL OELOAOYT CUVEL-
OPOQA OTNV £QEVVA.

MLO. OVGLOGTLXY] OTTOTIUNON TWV TOUQLOTIXWY EYXOTAOTOCEWY KA
NG TEOOYOQAS UItoQel va soaypatomotndel povo 0Tav AUBAVETAL
goBaod vtoyn 1 eoodoxmpevn titnon. H avaivon tng CHRTNong
urtoQel va yivey eite pue fAom TNV XOLVWVIXO-OLXOVOULKT] TTQOCEYYLOT)
elTe e TNV YPUYOLOYLRT|) TTQOCGEYYLOM.

— TNV KOLVIVLXO-OLXOVOULXT] TTQOOEYYLON EEETACOVUE TIG CUGKETLOELS
wail SIAOUVOECELS AVAREGO. 0T CUMUETOXT] OTLS SLAGPOQES TOVQLOTUXES
SOOOTNOLOTNTES HOL TA HOLVIOVIXO-OLXOVOULKAL YULQAUXTNOLOTLXA TWV
TOVOLOTMV, OTTME TO ELOOSNIQ, TO MOQPWTLKO ETITEDO, 1 NALKLA, O
TOTTOC SLAPOVYG KOL 1) OLXOYEVELAXTY) RO TACTOON.

_ StV YUXOAOYLHY #OL YUXOYQUPLXY] TEQOTEYYLON ETLLOLIKETAL 1 OLE-
QEVVIION XAL O TTQOCOLOQLOKOS TWV KLVATQWV IOV wBoUV Ta. ATOU
GTO0 VO, TAEWDeVoUY, XoOME eTTLoNg ®OL 1) AVAAVOT TG CUOXETLONG TWV
KIVIITOWV E YOQOXTNOLOTIXG OTOLXEIQ TNG TTQOOWITLXOTNTAS %Al TOV
T0OTOV CONG.

— H 10o0£yyLon OTQOTNYLXOU MOQXETLVYX E(VOL OTTaQALTNTY VIO TN BEM-
TLOTN XONOT TOV EXEVOVREVOD TOVQLOTLXOU SUVOULKOV TTQOOPOQAC.

Ev ®atoxAeidt, £vac ouvouaopds TV TQUHV TTAQOITAV® TQOOEYYLoEWV

00 LITOQOVOE V(L TUVELOPEQEL TNV TTANQECTEQN ALVAAVOT TNG OUUITEQLPOQAS
TV TOVQLOTAV KAl TWV XVIHTQWV TOVS, WG ULOG LOLOITEQNG KOLVIVIOAOYL-
KNGS HOTNYOQLOG.
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